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As an independent sales associate affiliated with a CENTURY 21 franchised office, you
have a variety of resources, tools, technologies and opportunities available to you. The
CENTURY 21 suite of marketing, educational and operational materials, programs, tools

or meetings are not mandatory. This document may contain suggestions and best

practices that are completely voluntary for you to use at your discretion. Nothing in this

document is infended to create an employment relationship.



GREG SEXTON — COO- CENTURY 21 REAL ESTATE LLC

Hello and welcome to the CENTURY 21© System...

While real estate tends to be a particularly cyclical industry, one that
often mirrors the American economy, | firmly believe that success in
this business is not market driven. Real estate significance comes from
being “market driving,” or being able to leverage systems, tools and
people to build a business beyond what could be accomplished
alone.

You now have the right people (like yourselves), the right leadership
(like your broker/owner(s) and the right System in place to leverage

and succeed no matter where your local market currently finds itself
on the real estate cycle.

| encourage you to discover how the CENTURY 21 System can help
enhance your business, deliver value-added efficiencies, and help
drive increased productivity while at the same time earning the
affinity and trust of real estate consumers and industry professionals
worldwide. Here's how:

* We cultivate a brand that others want to be a part of.

*  We bring to market the products and tools real estate
professionals love to use.

*  We craft messaging and deliver communications our Family is
thrilled to receive.

*  We are building a community of ambassadors others crave to
belong to.

When | came to Century 21 Real Estate , the edict was that we would
focus on these three key metrics which impact our reputation and
market position:

» the professionals we associate,

+ the companies we affiliate and

+ the transactions we complete.

By all metrics, our strategy is working so much so that today, when
someone walks through the door of any CENTURY 21 office or visits us
online, they can experience affiliates, managers and agents
conducting business with professionalism, honesty, integrity, and the
highest quality of customer service.

| am very excited about what the future holds for you and for the
CENTURY 21 brand. Thank you again for choosing to become a
valued member of the CENTURY 21 Family.

Remember, the market does not dictate your success... you do!

Sincerely,

Greg Sexton
Chief Operating Office
Century 21 Real Estate LLC



VISION, MISSION, BRAND VALUE PROPOSITION

VISION

Is to be the:

The world’s most iconic real estate brand.
A universally recognized name, and the
most preferred brand, by home buyers and

home sellers world-wide.

The global leader in real estate
transactions.

MISSION

To provide best-in-class brokerage services
to all who aspire to buy and sell real estate
anywhere in the world.

BRAND VALUE PROPOSITION

We are a strong, vibrant, and global real
estate family.

We strive everyday to deliver unsurpassed
market intelligence, and to use our
strengths to help you successfully buy and
sell real estate

We deliver: Performance. Value. Wisdom.

CENTURY 21: The Gold Standard
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Getting Started

century2l.com

Our Flagship Marketing Vehicle
Listing Detail Page
Sales Associate Bio Page

210nline.com
CENTURY 21® Tools and Systems Website

CENTURY 21 Brand CenterM
Company DBA Logos

CENTURY 21 Business BenefitssM

Programs and Discounts from Nafional
Vendors

ToolKitCMA™
Activating ToolKitCMA and Creating
Presentations and Flyers



MAXIMIZING YOUR PRESENCE ON CENTURY21.COM

Now that you are associated with the
CENTURY 21®System, you have the strength of
century21.com behind you. Each time your
listing is entered into our CREST EDGM office
data system, your listing will automatically be
populated to century21.com. We create a
Property Details Page that showcases your
photos, creates a slide show (that is in turn fed
to YouTube®), lists the property information
and furnishes neighborhood information.

FIND YOUR

In addition, we then feed your listing up to a
large number of the major real estate
aggregator websites who in furn feed your
listing to their listing partners and then drive
the consumer from those sites back to your
Property Details Page.

With all the exposure your listing receives, it is
important that the Property Details Page on
century21.com be as robust as possible.

Check out the Property Details Page! 1T has O omag v coi e e
light, open feel that presents all of the rich
content on the property.

Below the property details, we include key
neighborhood demographics, school rafings
and recently sold properties information that
many consumers find highly relevant to their
home buying search.

Of course, our primary goal is to deliver a
superb user experience that potentially
converts the visitor info a lead for you! The
ever present contact form in the upper right
column of the property details page
encourages the consumer to take that next
step in the process and begin to work with
YOU.


http://www.century21.com/

One of two key features to the Property
Details Page is the ability for your photos to
be displayed in a Full Screen View. Time and
again consumers rate pictures as the most
important element of an online listing.

To provide the full screen view of your
property pictures we need to receive the
photos shot in high resolution. The minimum
resolution requirement for the photos to
frigger the full screen viewer is 600 x 800
pixels. If your pictures are noft this resolution,
they will still be displayed on the listing page,
however the full screen view will not be
available.

A minimum of é photos is needed for listings to
appear on century21.com.

The second key feature to the Property Detail
Page is the Slide Show we generate for the
listing.

We automatically stitch your photos into a
slide show, accompanied by music. For this
enhancement to be triggered, the pictures
need to be of a minimum resolution of

320 X 240 pixels.

600 x 800 pixels is the recommended
resolution for all photos.

The consumer can launch the slide show
directly from the Property Listing Page.

We also send your property slide show to
video. If a consumer types the property
address in the YouTube search bar the slide
show uploaded by the CENTURY 21® System
will be displayed.

Video 10f1

$ 998,500

3609 ROSALIE DRIVE
DESTIN, FL 32641

BEDS: 4
BATHS: 4 FULL
SQ. FT.: 2,651

MLS #: 747559

3609RosalieDrive.C21.com

Explore This Property

(X Video Slideshow

Single Family Detached - Take a look at this magnificent custom built home
to move to the beach. This four bedroom beauty has something for everyor|
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On century21.com we present each Sales
Associate on a Sales Associate Bio Page.
Think of this as your online resume. This
page is linked to each of your listings and
also to the Office Bio Page.

Consumers are tech savvy and most use
the internet as a way to find and research
potential sales associates. It is important
that you put your best foot forward and
have the right information about yourself
available to them.

On the Sales Associate Bio Page there are
areas that are auto populated with
information from CREST EDGSM. They are:

A&B pull from what is entered info the
Sales Associate in CREST EDG. If this is not
correct, it needs to be changed in CREST
EDG by the CREST EDG Administrator.*

C. Based on the Areas Served Rule for
the company (based on prior production).

D. National CENTURY 21® Awards. This
section is populated by the CENTURY 21
Awards Staff.

* For your profile photo to appear correctly it needs
fo be formatted to 600 x 840 pixels. You quickly
resize your photo in either Windows or Mac.

an = arneljpg

R O C = = & N
Adiust Show Edit Tool
JUS Fitinto: | Custom : pixels Bor |Con
SiZe width: | 400 :ln phels
iCOI’] Height: 593

Resolution: (300 pixelsinch

¥ Scale proportionally
Blicanie ree

Resultng Siee

100 percent

45 KB (was 150 KB)

To resize in Mac, open your photo in Preview and
then click on Show Edit Tool Bar icon (located next
to the search bar). Now click on the Adjust Size
iconin the Edit Tool Bar, enter the correct pixel size
and hit ok. That will resize your photo

CENTURY 21 Da-ly Realty

Tracy Babcock of CENTURY 21 Da-ly Realty

CONTACT AGENT

CENTURY 21 Da-ly Realty Contact Agent

Resize Icon

In Windows, open your photo in the Paint program
located in Accessories. Click on the Resize icon and
enter the correct pixel size and hit ok. This will resize
your photo.



INTRODUCTION TO 21ONLINE.COM

210nline.com is the CENTURY 21@ Intranet site. It is
your complete resource center! Here you will find the
tools, materials, and information needed to help you
succeed in your real estate endeavors. Let's get
started!

210nline.com - Official Intranet Site of the CENTURY 21 System

the New 210nline.com login page
ame is now your full vanity email address. including the @century21 com
Your password has been sent to your Business email address listed in CREST

v and password have been [“uom |

International Users (Outside the 1S} n ent 1o youl
please emall InternationalAccess@century21 com R
rgot Passwor

Business email address. If you have que

Logging in for the first fime

You will receive two emails from “access@century21. The first email will be your username. Your
username will be your firstname.lasthame@century21.com.

The second email will be your temporary password.

After you enter your username and temp password, you will be asked to create a new password.
The new password requirements are:

Minimum 8 characters
One Capital Letter
One Special Character
One Number

You will also be asked to create a security question and answer for password retrieval.

Resetting your Password

To reset your password you can either click on the Forget Password link on the login page or you
can contact your office CREST EDGSM administrator and they will send you a reset password link.

To reset your password you will be sent an email with a temporary password. You will sef the new
password in the same way as you set the initial password up.

If you should have frouble or your CREST EDG administrator is not available you can call the
CENTURY 21 Help Desk at 1.877.221.2765 option 1.



NAVIGATING 21ONLINE.COM

After logging on to 210nline.com you

will arrive af the homepage. Here you
can find the brand information you need.
With streamlined access to your listings,
contacts and valuable tools like online
learning and pre-built presentations, you
can promote productivity.

Navigation is designed to allow easy
access to relevant content with just a
few clicks. The content has been
grouped based on activity:

Tools

Working with Clients
My Business

C21 University®
About CENTURY 21©

In the upper left hand corner, you will find
your personal information including a
photo (if one is available in your CREST
EDGSM profile).

Under My Profile you can turn on
CENTURY 21 Text Message notifications.

You can also update your Social Network
Links. These links will automatically feed to
your My C21@ Site

5]

—
21ONLINECOM

TOOL LIBRARY Show Al LEADROUTER

5]

—
21ONLINECOM

G O £ O

Tools  Workingwith Clients My Business G271 University  ABout CENTURY 21

BUSINESS BUILDER

PREFERRED CLIENT CLUB

MY LISTINGS

I O £ O

Tools  Working witn Clients My Business  C21University  About CENTURY 21

TOOL LIBRARY
Tools Working with Clients My Business

C21 University About CENTURY 21

Almast Out of Compliance (0

In Compliance

UPCOMING EVENTS

TWITTER NEWS FEED

Tweets

CENTURY 21
.

Settings

My Profile
Log Out

& TNNI 1IDDADV

PREFERRED CLIENT CLUB

MY LISTINGS




Customizing your 210nline.com
homepage

The Modules on the home page are
customizable so you can keep the tools
that are most important to you front and
center. Each module gives you instant
information for easy access information
you need. Modules include Brand Studio,
Tool Library, Business Builder, My Listings,
UpComing Events, and several more.

The Tool Library

The Tool Library module provides a
comprehensive, alphabetized list of all of
the tools available on the 210nline.com
website. This list provides Quick Links to
tools like CENTURY 21 Ad MakersM, PR
Studio, My Logos, CENTURY 21 Campaign
Centers™, CENTURY 21 Brand Centers™,
CENTURY 21 University™ and the New
Growth Platform among many others.

Search, My Favorites,
Alerts and Help

Located in the top right corner are the
Search Bar and the My Favorites, Alerts
and Help links.

D
o

TOOL LIBRARY Show

2016 Global Conference Reqgistration
AdMaker System

Agent Financial Tools

Award Rankings

Brand Center

Brand Studio

m

CEEEDY 0 L O



The quigaﬁon qu qnd Tools WDI’K"‘IQ with Clients MY Business
its content

AdMaker System Brand Center
Agent Financial Tools Brand Studio
Tools

Apply For A Target Market Designation Broker Financial Planning Platform Tool

Award Forms & Criteria Business Builder

Award Rankings Business Cards, Stationery, Postcards ’
and more

Under the Tools tab you are able to search for CENTURY 21 @ Tools by alphabetical order.

You can either type the name of the tool in the search area or click on the letter group located on
the left hand side.

Working w"-h Clients Tools My Business  C21 University  About CENT

Working With Buyers WORKING WITHBUYERS

I Prospecting Buyer Se

The Buying Process Settlement Services
Working With Buyers

PP S TS T

Expanding the pool of homebuyers you work with is a crucial component in your business. Whether
working with first-timers or more sophisticated property purchasers, it's imperative to learn how to
build business among homebuyers of all kinds, and to help optimize their unique real estate
experience with a comprehensive menu of services.

The CENTURY 21 System is designed to put you in the spotlight among home buyers, and position
you as a full-service real estate authority capable of fulfilling their diversified needs throughout the
purchase transaction.




Working Wii,h Clieni.s Tools My Business  C21 University  About CENT
W Ofking With Sellers PO R T

I ’ros Fine Homes & Estates

Distressed Properties Showcase Advantage Listing

&
The NEW Listing Presentation with rogram

Working With Sellers C21 Toolkit CMA Commercial
Marketing a Property Hispanic Market
Open House Farm & Ranch

In this section, you'll find a wealth of invaluable ways to not only help generate leads and build your
business among homeowners looking to sell, but to help keep your sellers happy with impactful
strategic marketing that can promote the successful sale of their home.

Working with sellers can be the ultimate key to success in real estate whether you're a broker or a
sales associate. That's why it's vital fo focus attention on this very important target.

As part of the CENTURY 21® System, access to results-driven solutions designed to help you in your
quest for getting sellers' attention and business is made available to you.

Promoﬁng Yourself Tools My Business €21 University  About CENT
PROMOTING YOURSELF
CRM and Marketing Awards
I Marketing Yourself Social Media

Online Website Presence YourName @ Century21.com
Build Client Loyalty with PCC Target Market Designations

Public Relations

Promoting Yourself

Succeeding in real estate requires more than just selling homes. It entails ongoing promotion that
keeps your name before prospects, your clients in the loop, and your listings in front of buyers. The
CENTURY 21 System offers a wealth of promotion solutions designed to generate awareness and help
System members excel. By using these resources, you can not only capitalize on your association
with the highly recognized CENTURY 21 brand, but you can also have the tools necessary to:

Establish yourself as an leader in your market

Generate leads and business locally and nationally

Create and customize eye-catching marketing materials fo complement your image
Utilize the power of technology to broaden your reach

Enhance your status with award recognition for your performance



Tools Working with Clients C21 University About CENTUI

My Business

eports RealSatisfied/Quality Servic
S v, . Agent Financial and Planning Tools Discounts and Perks.
Managing Your Busine.
Lead Management Community Service

Relocation, Referrals & Affinity

Programs.

No matter how many transactions you complete, being a top-nofch real estate professional entails
understanding and handling the many otfher vital elements involved in managing your business.

As part of The CENTURY 21© System, you enjoy exclusive access to a full range of tools and resources
that can help you stay organized, on top of your business, and ahead of the competition. From
building customer relationships, leveraging advanced technological offerings, using marketing and
advertising vehicles, faking advantage of valued partnership opportunities, and more, you have a
virtual world of business management solutions at your fingertips.

Tools  Werking with Clients My Business €21 University  About CENTURY 21

C21 University

C21 UNIVERSITY

C21 University has many leamning resources, and therefore has its own platform to help you find what you need faster
We are now at C21University.com. To begin your search, click one of the following popular links:

o News & Events

« Class Schedule

« Catalog of Courses
* HowTo Videos

* Blog

The key to long-term professional success and profitability in real estate is ongoing learning and
business development.

The CENTURY 21 University® team is proud to offer award-winning learning opportunities to help
you. They have made Training magazine's Top Lists of organizations known for their exemplary
learning solutions for several years (Top 100 from 2002 through 2005, Top 125 in 2007 and Top 125 in
2010-2014).

Whether you are a Broker, Manager, Training Manager, Experienced Sales Associate, New Sales
Associate to CENTURY 21 System or a New Sale Associate to real estate, there are numerous relevant
programs available to you.



Abo Uf C E NTU RY 2 1 Tools Weorking with Clients My Business C21 University

Corporate Profile Events

Brand Matters. Agent & Broker Communications

Logo Library News

Brochure Library Easter Seals
Websites & Mobility International Operations.

National Marketing Programs.

Here is a single place for brokers, sales associates, and other System members to find information
about Century 21 Real Estate LLC. This comprehensive company-focused section provides a
wealth of information - from facts and figures to officers, goings-on, events, and more!

Additional Assistance & a's

==
210ONLINE.COM

Click on the 2 icon at the top of 0

Tools  Working with Clients My Business €21 University ~ About CENTURM a2

Th d ” b I'you have any questions about 210nine.com, please review the Frequently Asked Questions (FAQ'S) and other documents below. These Frequently Asked Questions may contg

e page and you will be

d|rec‘|’ed TO 2 ] On“ne .Com hel p For Technical Support, please contact the Help Desk at 877.221.2765 Option #1 or via email at: CZ1support@century21 com so your issue can be formally logged for prompt troubleshooting |
and resolution. Help Desk representatives are avaiable 24 hours a day Monday - Friday, and 7 a.m. - midnight (ET) on weekends.

and tutorials.

* C21 Help Numbers Listing
C21 Social for Business

« Establish Your C21 Social for Business Account
€21 Social Xchange - Videolicious How To videos

« How to Create a Community Video

« How to Create a Listing Video

« How to Create & Add an Ending Slide

« How to Create an Agent Testimonial Video

Golden Ruler

Online Self-paced Tutorials are available through the How-to-Videos system on 210nline.com. Just
click on How-to-Videos located in the Tool Library on the 210nline.com homepage.

Some How-to—Video include: A

Centuy,
Z. “Where Learning Means Business”

Navigate 210nline.com ]
My C21@ Site
CENTURY 21 Business Builder®

Co ercial Please note that any opinions, comments or advice expressed by speakers or bloggers are their own and do net necessarily reflect the positions of Century 21
Real Estate LLC.

Home | Browse Courses Videc Course Schedule | Forum | Blog | Learning Resources Hi George!

Home > How To Videos

Topics are refreshed every month; stay tuned for new additions to the How To Videos library.

Sales Associate Help Desk: 877.221.2765 Option 1



CENTURY 21 OFFICE DBA LOGO LIBRARY

Your Company Logo C:emulym @2‘2?’2] Troop

ReaL ESTATE

ARIZONA WEST

Now that you are associated with
the CENTURY 21® System you will

Centuy 2l

need a company logo to start using ik 2 il U/2.I.\
the power of the brand! H\““?\'”.\ RANDALL MORRIS & ASSOCIATES FARM & RANCH
& ESTATES

EveResT ReALTY GROUP GAVISH REAL ESTATE

Your approved CENTURY 21
Company DBA Logos can be
downloaded and managed within
the CENTURY 21 Brand Studio$™*

*The Brand Studio will be available
48 hours after the first time you log

BRAND STUDIO

Onto 21 Online.com g Brand Center
To access your Company DBA Logos, go to I compsion center
210nline.com and click on the Brand Center

icon in the Brand Studio module. AdMaker

-

Next click on the My Logos Icon located under
the Navigation Bar in the top left of the P T EE

homepage @niuu/ . '

Your Company DBA Logos Library will how load BRAND STUDIO
in the window on the right. This includes any

additional "designation" logos that you are

permitted to use. You can view your logos from

8 to 48 per page depending on the size of your Gty
logo library. Logos are available in a variety of ses e
color and file formats for different media and
design purposes.

p.| —
You also have the ability to email the logos
directly from this page. This is handy when " BE - mEm - EE
working with a prinfing company or vendor. e, i | e

= Gnuyzl o

To refine your logo search for all files in a
particular style, use keywords or filters in the left " BEE - mEs - mEm 0 BE
column.
*Note: Approved CENTURY 21 DBA Logos Quick Reference: Where to find Company DBA Logos

should be used for all your brand
applications. Never use the CENTURY 21

Logo by itself without the DBA name. 210nline.com > Brand Studio Module> Brand Center > My Logos



ToolKitCMA™

Create and Deliver Knock-Out Client
Presentations

Easily create distinctive, customized presentations including
CMAs to help set you apart from your competition at no
additional cost to you!

Listin
You get alibrary of presentations to choose from and easy Presenfcngﬁons
to understand instructions on how to use them like a pro.
You can create authoritative comparative market analysis —_—
reports, incorporate listings with your photo, contact info, o S sl
and business address. Seamlessly merge charts, graphs, >
property photos and data for flyers, property tours, and
more. Interfaces are accessible to virtually any MLS in North
America.

*BRANDED PRESENTATIONS

*MOBILE & TABLET PRESENTATIONS

Fine Homes & Estates
Presentations

*MLS INTERFACE
*CLOUD-BASED
*EASY TO USE

*EMAILS AND ALERTS

* WALK-THRU SERVICE, WEBINAR AND HELP RESOURCES o

Buyers
Presentations

Comparative Market
Analysis Summary

Real Estate Services Proposal

CMA Property Flyers Tablet Ready
Presentations

Quick Reference: Where to ToolKitCMA

210nline.com > Working With Clients> Working with Sellers > ToolKitCMA



Getting Started nooo

WT/I]::PMM Tools. Working with Clients My Business €21 University ‘About CENTURY 21

To start click on the green
HACTIVATEH bUtTon Under C2‘| @ BRAND STUDIO © C21 TOOLKIT CMA © BUSINESS BUILDER
ToolkitCMA on the welcome B somscone B
page, and follow the prompts O campaon comer :
and instructions — it is very quick seme aiing
and easy. e

@ TooLLERARY B © UPCOMING EVENTS

Tweets 2 Jan 9 3:30PM - 4:30PM

You will be prompted to
acknowledge and agree to the
ToolkitCMA Software Service
Agreement — once you have
checked the box at the bottom of
the agreement and clicked on the
“Sign-up” button, your account is
automatically setup in a matter of a
few moments

ToolkitCMA will automatically
be opened up to your account
and you can edit your profile

——
C}znluny ONLINE » |

A AN, oo 2

Home > Preferences > Agent Profile

Angela McKendrick's Contact Information

information, fill in your User om P oo pesersors o
references and resume el b el it e TR L s
information, etc. Ao s PRI ———
Here is the screen that you will first A =
encounter when activating your e e 2o
ToolkitCMA account if you are a i S 2y
brand new user. ]
Web Site:

T T

If you are a current user of ToolkitCMA, you still need to activate your account through 210nline.com
in order to get switched over to your free account as a CENTURY 21® System member. Once you
activate your account you will see your familiar ToolkitCMA account welcome screen with your
profile (and picture, if you've added it) and the main menu buttons prominently displayed as
always.


http://www.21online.com/

Preferences

Getting Started

View and print the ToolKitCMA Startup Guide.
This can be found in the Preferences section. mesmomn] Oy T
R S,
The Start-Up Guide will provide the basics on Aot e S~
how to begin to use ToolkitCMA and the first

things you should do to familiarize yourself with
the powerful marketing tool now available to S

you at your fingertips. = g

|

5 = Provides step-by-ste=.instructions and important
View/Print the Startup Guide e

Change the .
Change Document Order b ] 2

The Start-Up Guide is essentially step-by-step
instructions and important information for new
users.

Preferences

e Provss gy stes rstastions s e ot

To complete the set up process:

. Edit agent profile T 77255 S e e s

e ‘The agent phata is displayed siong with your contact
Ak I e B rfcrmation on most presentation pages and fiyers.

. Add / change agent photo

e
| Eo e

A st
. dd personal pages

Py Customize your taetpresentstons by upasng your own

Add ar edit your prafessionsl résumé.

. Edit your resume

. Edit your references use your
RealSatisfied responses

Edit my References Add or adit your professionsl referance
[EETINSSTEIIPY =M \iew or deiste your racent saved presenttions and fiysrs
Saved Listings & Photos View or dete recantly downioad MLS proparty deta.
= SPYTWR  Vien a log of the presentations and flyers sent within the past
= 0 days.
Mske changes to various setfings, such ss the way.

ToolkACMIA. calouiates. the supgested prioa range among ather
things.

i
R |
1 HH ¢ %
§

.
Sales Associate Resume e - :

Sl Masder 1
Omscription

Fill out as much as you can. This is the place to
highlight yourself and this information will be
displayed in your client presentations.

OR Code: | Chocse Fie | No e chesen

Slick o eraview




Building a Listing Presentation roonacmncor O

Welcome. Angela McKendrick

Your Profile:

To build a presentation, property flyer or CMA,
click on the Presentation icon located on the
homepage of ToolKitCMA.

Displayed will be the sample presentation
choices that are currently available. ﬁ'l‘oomm'u A.con™

> Seloct Presentation

Your company may have custom content which
may have changed your presentation menu
and associated documents.

To the right, you will see a document list
associated with the selected presentation. The
Listing Presentation is the default choice but can
be changed by mousing-over another
presentation choice on the left and clicking
which automatically brings up the

corresponding presentation document choices. /|

| Listing Presentation

|"" Pre-Listing Presentation
[ CMA Only Presentation

"7 Expired Listing Presentation
"7 FSBO Presentation

[ Buyer Presentation
I
!
I
I
!

Some of the documents have been preset as
default pages — however, you may pick and
choose any pages you prefer to build your
presentations, as well as set your own default
pages for future use. You may preview each of
the documents simply by mousing-over the
document and clicking on the document — an
enlarged sample page will then appear on your
screen.

' Buyer Property Tour

~ Fine Homes Listing Presentation
' Fine Homes Buyer Presentation
' Fine Homes Buyer Property Tour
~ Presentation Page Template

Once you have made your document and
report selections you simply click the “Next”
button to advance

You do have the ability in ToolkitCMA to add your own content pages into the document menu for inclusion in
your presentations. There is a built-in presentation manager that allows you to upload your pages, select which

presentations you wish to add the custom pages to, and in what order you want them to appear in the document

menu line-up.
The pages need to be in PDF format, which is a universal output option in almost every current application.

If you have questions or wish instructional assistance with adding your own content, please do not hesitate to
contact the customer service support team at Realty Tools.

20



21

After choosing the template and pages you will be
prompted to fill in the client information.

The cover letter, which has merged the prospect
information, along with key company and sales
associate information, is editable.

You may also create your own default letter for
repeated use. The letteris branded consistently, like
all of the other content included in the CENTURY 21®
suite, providing a uniform and cohesive
presentation.

If you have chosen to include a CMA in your
presentation, Toolkit CMA will prompt you to go
online with your MLS fo search and select the
appropriate properties for your CMA (also property
tours and property flyers). Once you have chosen
the properties, the downloaded data and photos
are automatically imported into ToolkitCMA .

There is a MLS Download Guide with simple step-by-
step instructions specific to each and every MLS.
Only the MLS systems for your particular market will
be listed on the pull-down for you to choose from. If
there is an MLS in which you participate which is not
listed on the pull-down in your account, please
contact customer service support at Realty Tools.

The properties you include for your ToolkitCMA
reports will be formatted into the CENTURY 21
branded reports along with all the other
presentation pages.

il be merged with some of the

Prospect Information

Presentation Date:  September & 2016

(What's This?) Prospect Name: Ks
Prospect Mailing Address: 1050 SE Buttonscod Cir
City, State ZIP: Stuart. FL 34557

(What's This?) Letter Salutation: Dear: Mrs Car

Subject Property: /1020 SE Buttonwood Cit

Subject Zip Code: 34397

September 6, 2016

Kathryn Carr
1080 SE Buttonwood Cir
Stuart, FL 34997

Dear Mrs. Carr
Thank you very much for giving me the opportunity to present the enclosed proposal to market your

home. | appreciate the time you spent with me reviewing the features of your home and outlining
your financial goals and time considerations.

You will receive competent and professicnal service when you select me and CENTURY 21
Universal Luxury to represent you. We have represented many families in this area concluding
transactions that realize maximum value in a reasonable time. | hope you will select me as your
agent in this very important transac tion.

This proposal includes a comprehensive market analysis that will assist us in determining the

market value and pricing of your home. | hope the information included on me and CENTURY 21
Universal Luxury will confirm that | am best qualified to market your home.

Very truly yours.
Thom Fox

REALTOR, REALTOR®

Click to Preview

T T T T

Get MLS Property Data

Choose your MLS from the Drop-Down Menu: | Brevard County Flex MLS Single Family Detached ¥
Brevard County Flex MLS Single Family Detached

Brevard County Flex MLS Condo
Click the MLS Download Guide link for instrug G2pe Coral Paragon 5 Residential
them to your presentation. MLS Download Guid Citrus County Innovia Residential
Daytona Beach Flex MLS
Emerald Coast Flex MLS Detached Single Family
Click the Connect to the MLS button to sign in Emerald Coast Flex MLS Condominum
Florida Keys Flex MLS
Franklin Solid Earth
South Florida Matrix Single Family
Once your listings file has been saved, select { South Florida Matrix Condo s file you saved
during the steps provided in the MLS Downlog Fort Lauderdale Fusicn Single Family ok Here.
Choose File | No file chasen Fo

5 in order to add

To enter property data manually, Ciick here.

& ToolkitCMA MLS Access Guide
G ToolkitCMA with Flex MLS.
[Brevard Count

Click the Upload File button to upload the listi ::
Ke

M
M

. lick Export Al Matches o Export Seected
part,click Toolkit CMA Export. Ente the

Sefting up your MLS is a one time process
choose your MLS and download the MLS
Download Guide to assist you with this
process.



@, RE1Simple Search (252) @

@ Criteria Results Details e 252 Matches Search Results Data Export

Viw‘ 2% | RE1 Standard Grid - B om |

B Save Search Email & Print || 8 4l :

Filter by Map

|| |#HB SqFtLA Style Type  YrBit #Gar Su SR B M |SalePrice « DOM Y P I
| n River ’
mmoal 2585 R31  SINGLE 1985 2  ¥: (©) Seleded Records (5 sa79000 145 @m ‘
A
v & o 2,340 R33  SINGLE 2004 2 | () All Records (252) 380,000
V@l o 2804 R30  SINGLE 2001 3 |Lg $385,000) TﬂﬂlkitCI\fhfi\(l:‘lALS, ;*Fﬂfss Guide
Data Export Format: ot Landentale L on
gl o 2,750 R30 SINGLE 1996 2 sl i $388,200) [Fort Lawderdale, FLI
Vi@ 1 3000 R30 SINGLE 1985 2 P SomemayDalimited (G fle) iy R e T, b s O
D& o 2,415 R31  SINGLE 1989 2 N Export Options: $390,000
@ el o 2,388 R30  SINGLE 2004 2 S || Compress filg  Compression i recommended when exporing mors $390,000
than 100 records
L&l o 2,442 R30  SINGLE 2014 2 |c $392,500 s
) ' . T
v el 1 2503 R33  SINGLE 2004 2 Fi Select Export Grid Format $395,000 -
2 Clck Searehand then lick Single Family (RE1)
BLa 2764 R31  SINGLE 2004 2L Toolkit v $395,000 5. ntr seach crtera and ten lck Results.
Eya| o 3,062 R32  SINGLE 2013 3 | S || Include Column Headers? $398,000 & Mk dsiedpropenis
S Cllck Toosandthen ik Fsport Do,
e o 2361 R} SINGLE 1987 2 | Y] 5400,000
D& o 2,420 R31  SINGLE 2005 3 L 5400,000
e o 2872 R31  SINGLE 1997 2 Summerfield Goff Club PI ¥ N 09/18/2015 $405,000 e, cick Save (You il eed fotememier where e fle s been sined)
5 Clck oo henclick Faport mages
[140 N IR 2529 R31 SINGLE 1994 2 MURRAY S/D Y N | 03/08/2016 $405,000 5 Under Setet Record 0 Expore,cick Selected Records o All Recards,Cick Al
Kvages o i 1k OK.
fgoLal o 2701 R31  SINGLE 1986 2 MARINER SANDS PLAT 2 \ N | 0812112015 5410,000 o N

| a [ When
will nced 0 remember where the file s been ssved )

o each one. Retum to ToolICMA and follow

tely. Close allopen windows from the MLS by clicking
he

Follow the steps in the guide.

When the downloaded properties are automatically imported into ToolkitCMA, they are presented
in a one-line summary indicating the property status (active, sold, pending/under contract, and
expired/off market), address, listing price, sold price (if applicable), listing dollar per square foot
and sold dollar per square foot (if applicable), sale date, number bedrooms and bathrooms, if

there's a primary photo and an icon to access the listing details.

ToolkitCMA also allows for manual entry of property data and photos in cases where an owner sale,
estate sale, auction, etc. was processed outside the MLS to be included in the CMA comparable

properties.

The properties to be included in the CMA are simply checked with the box on the far left column.

Connecting to the MLS

If you run into problems with setting up and exporting
your data call the help line @ 800.828.0970 or use the
online chat.

Also request a special one-on-one training, available at
no cost. Call Realty Tools Customer Service at
800.828.0970 and ask for a “Walk-Thru"” or schedule your
personal walk-thru here.

New Phetc. | Gheese Fie | BI_NSH_NPAYC_OTE oy

Manual data input is also offered
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If one of the cover pages with subject
property picture is selected, ToolkitCMA will
prompt the user with this input screen to
provide a photo of the subject property
either through browsing and uploading or
downloaded from the MLS (if available).

If one of the subject property highlight
pages, columnar CMA with subject
property and/or price-adjusted CMA
report is selected, ToolkitCMA will prompt
the user with this input screen to provide
details of the subject property either
manually or downloaded from the MLS (if
available).

If the price-adjusted CMA is selected as one
of the CMA reports for the presentation, the
user is given the opportunity to change the
property description fields to be compared,
either from the list of fields available from the
MLS, custom fields added by the user, or to
be left blank.

Data fields selected from the list available
from the MLS are auto-populated in the
downloaded comparable.

Value adjustments, negative or positive, are
automatically factored into the adjusted
value of the comparable. When the price-
adjusted CMA is utilized the recommended
price range is calculated on the basis of the
adjusted prices of the sold comparable.

Marketing Checklist

Look at what you do additional and what your
office does and add all items to the list, such as :

Monthly Market Updates aka THE GOLDERN RULER®
Unique Property welbsite

Property Videos

Service Pledge

Global marketing

Placement on over 500 welbsites

Select Fields for Summary CMA

Move the desired fields from the Available Fields box on the left to the Selected Fields box on the right. The fields you select will be
displayed on the Customizable Summary CMA. The Summary CMA is a one line display of each listing grouped together by the
listing status.

Customize Your Summary CMA

Available Fields Selected Fields

ADOM ADDRESS

aTy SUBDIV

CONST BEDS

CONTRACT kel FBATHS m
COOLING HBATHS

DESIGN1 YEAR BUILT

DESIGN2 LIV SQFT m
DINING SOLD PRICE

DOM LIST PRICE
AXES -

four Summary CMA willprint in Pertrait orientation
click to Preview

Subject Property

Use the form below to fill in the details and select a photo of the subject property. All properties
downloaded from the MLS were selected as comparable properties leaving none to be selected for the
subject.

Subject Property: 1080 SE Buttonwood Cir

Subdiv: Femcreek Roof:
Lot: Construction: frame
Year Built: 1985 Heating: lele

Tot SqFt: 3200 Cooling: ele

Design:
S We have calculated a recommended listing price range based on the selected properties Make any
Bedrooms: necessary adjustments below and click the Next button to continue.
Full Baths:
$387.000 1o $410,000
Half Baths:

i T T—
Garage:

Living SqFt:
e s:,.e- Recommended List Price Range

Photo: [Lynnhaven-Fish-House-View-of-Chesapeake-Bay 1.jpg
Upload Photo: | Choose File | No file chosen

Preview: [Sesct s page wih subeet propery asts v

Marketing Plan of Action

Title: Marketing Plan of Action
Header 1:First Week on the Market

- Enter listing into MLS system.

- Putup "For Sale" sign.

- Install lock box.

- Take property photos

- Prepare property fiyer/brochure -
- Submit property listing with photos to select real estate websites.

Header 2:|Second Week on the Market
- Schedule Virtual Tour.
- Invite local Realtors to tour home,
- Prepare and place advertisements with select printand online
media outlets

4
Header 3:[Third Week on the Market
- Submit Open House announcementto MLS & Office Sales meeting.
- Prepare and distribute special Open House flyer.
- Hold Sunday Open House.

Header 4: On-going
- Handle incoming calls and schedule showing appointments.
- Update owner on showings.
- Pre-qualify buyers.
- Present all offers and recommend counter-offer sirategies
- Review price based on agent input & market conditions

Header 5: ASAP
- Obtain an acceptable contract on your property!

:
Click to Preview

Clear Reset to Default Save Default & Next >> Next >>

Marketing Checklist



Once you have complefed fhe steps fo

create your presentation, you will be asked to

Listing Presentation

save your presentation. T E
Summary of Selected Properties
You will also now be able to share the —_—
!/ Include a Tablet Presentation

presentation across several platforms:

® Create Presentation
Once the PDF opens for viewing, review the pred

; copy of the PDF Ifthe PDF does not open, click t
Prl nTed OS O P D F next screen. Click OK below to proceed.
Em al | E-mail Presentation .
TO bleT You will be asked to enter the recipients of your Save Presentation
presentation. Once the presentation is reviewed
H click the Send Email button. A link will be sent ta
Mobile ¥ : o0 o

presentation in PDF format. If you would like to i [ ———

of the presentation you must click the Include Mi
below to proceed.

Don't forget to “\” for a tablet presentation. [

Create Another Presentation

Once the tablet presentation is created the
system allows you to pick and choose the
pages you would like to use. In most cases
agents chose to have a smaller
presentation on a tablet verses a printed Real Estate Services Proposal
presentation.

Kathryn Carr

' market the property located at
1080 SE Buttonwood Cir

Universal Luxury

FL 33316

Here is a sample of the consumers email
as you can see they can look at the
presentation in several ways.
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Sample Pages from a Listing
Presentation

Real Estate Services Propod
Prepared Especially for:

Kathryn Carr
1080 SE Buttonwood Cir * Stuart, FL 34997

For the Property Located at:
1080 SE Buttonwood Cir

%' . (R
The Purpose of this Presentation

Pepared
Thom Fox %
b

Understand your goais, objectives and expectations...i's all about you!

Quderdase, FL 33316

Working Together to Achieve
\( office: 952.527.1940 Your C~~I-

5
Celk (754) 599-692

Understand your home and it valuable features and benefis.
g

pr

Date: sepremoer &, 2016

nations ana marer Ga1a o sstabin ne marer e

Your goas, areams, expectation: and object ana preing storegies

Syt s8ing pracers n order 1081 mé 1o
ot A o

T e e e e s TS e ey o e ey + Wy you ore seing your nome?

« Tell me about the time frame for your mov

4 - ===~ ~nalienges mat you anficip
Loy nas successiuy 1 .
An Industry pontce roerie o The Unique Value of Your Home
Leader

In orgerto

o cauRY 2106
offers, s important mat we get 1o koW youT home s wel a5 you do. Ler's use e

Century 21 Real Estate at a Glance

on
afmactive 1o @ porential buyer:

For the past 18 years the CENTURY 21° brand has reigned as
the nation's most recognized brand in real estatel

aays, but
reprasentation n h " &
+ Wnat caused you 1o buy s home?

« wricn features of e nome have you enjoyea?

« centurya: me . wim
‘@most & mifon viits per montn.
« wnat features. tnat @ G Mrough ye 3
shouid | know about?

vious years,

m

« e CENTURY 21* brand is tne most recognized name in real estate®
« Wnat ofner features or benefis snould be ighignrea? + Foundeain 1971 s @ part of the Reaiogy Franchise Group

as e me in
when presenteg witn o ist of recs estare

agencies

we 1 o asuccessful
Highiignting the unique features ana benefits of your nome is essentia in ensuring tnat ¥ 3 own.
receives e value it ceserves.

auas suneyea identiiea

Tniry-five parcent of inivi
s1Tu = a: brana. me

2 e most recognizea
nearest compeNToniagged a sosian 3

RY 21 TATE IS C A NETWORK
SALES ASSOCIATES READY TO GO TO HELP SERVE YOUR NEEDS.

In 2016, the System confinued fo.
maintain ine nigne orenes: level

mong consumers presaniad Wi @ kT of e
esiare agencies: @ frend we nave upneld snce
999,

oe—— p '| Comparative Market =
: ; ket Analy Analysis Statistics
Compoarative Mari
tatus
Graphed by S

Graphic Analysis of Recently Scid Properties

NpParctive Market Anclysis”

S
B e e
== —n B
e e
The Morke!
Cumentty On 2 oseres
e Ronge o
"
. -
= 0% -
wox
onkoct
Under C ice Ronge of | rooers.
- e
e
s
o
e
e Price Range o1 2 Frooe ™
(=)
- s
0 -
o
o
Morket
onme rice Rnge of 2 Froveries
A3 s i
o
o
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25 17 Century 21 Real Estate LLC. All Rights Reserved. CENTURY 21%, the CENTURY 21
Century 21 Real Estate LLC fully supports the principles of

Logo and SMARTER. BOLDER. FASTER.® are registered service marks owned by Century 21 Real Estate LLC.
he Fair Housing Act and the Equal Opportunity Act. Each Office is Independently Owned and Operated. REV 4-17



Property Flyers

Hnme Nmp s. out

To create a flyer in Toolkit CMA is
quick and easy. Simply click the
“Property Flyers” button on the
main menu to begin.

“Pick & Click” from the menu the property flyer
template you wish to use.

ez

|W|mmm

.

Welcome, Thom Fox

Your Profile:

Thom Fox
REALTOR

CENTURY 21 Universal Luxury
1554 Cordova Rd
Fort Lauderdale, FL 33316

Office Phone: 054.527.1945
Email: f0x955@aol.com

Fax:
Cell: (354)500-6002

Retrieve Created Presentations
View Samples/Run Demo

[The wmioey

Over 100 flyer designs

17 Century 21 Real Estate LLC. All Rights Reserved. CENTURY 219, the CENTURY 21 Logo and SMARTER. BOLDER. FASTER.® are registered service marks owned by Century 2
Century 21 Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each Office is Independently Owned and Operated. REV 4-17

1 Real Estate LLC
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Creating Property Flyers

o ‘Choose your MLS from the Drop-Down Menu: | Fort Lauderdale Fusion Single Family v

Click the MLS Download Guide link for instructions on how to download your listings from the MLS in order to add
them to your presentation. MLS Download Guide

Steps for Creating a Flyer
9 Click the Connect to the MLS button to sign in to your MLS.

H To enter property data manually, Click here.

« Picka ’remplCI’re [Fyou need to reload a file that you had previously upioaded, Click Here

. i i ‘Once your listings file has been saved, select the Browse or Choose file button to locate the listings file you saved
|mporT |ISTIng from The MLS (BOTh DOtO o during the steps provided in the MLS Download Guide. For heip with saving the file from the MLS, Click Here.
Ond |mOgeS) Choose File | No file chosen

° PlOCe phOTOS |n Tem plOTe ‘Once your listings file has been saved, select the Browse or Choose file button to locate the photos file you saved

. during the steps provided in the MLS Download Guide.
« Edit text on fempk]fe Choose File | No file chosen

9 Click the Upload Files button to upload the listings and photos for your presentation. m

Check this box if you don't need multiple photos per listing. By setting this option your download will be faster.

Pick which Lisfing you

WOUId ||ke from 1‘he dai‘a Downloaded Properties

. Mis Number Address List Price |LSSq Pri gt e
you lmporfed. YO.U .CCII'I also @ | A |F1381340 [1532 SE 12 Street# 30| 3 | 3 | 1 [$1,110,000 il
mcmually add a Ilshng fo & | A |F1370330| 2825NE3ETHST |3 | 3 | O [51650000
the system “| @ | A [Fi0016208] o606 DeimarPl |4 | 4 | 1 [52,689,000,

Y ' Selected 1 0f 3 Properties Add a Property

coumspopmryomall cern N cecin W e
Delete Marked Delete UnMarked

Edit the text and select photos. R AL e CEiar Chiange Template
POy GTTenTIOH TO The p|GCGmenT MLS to use for field names: | Fort Lauderdale Fusion Single Family v
Of The photos W”—hln The ﬂyer. Mdre;s: jig;De\marP\ List Price: 2,699,000
ip:
. Headline 1: Sample Headlines
The TOOIk“CMA property ﬂyer Bedrooms: 4 Bedrooms Full Baths: 4 Full Baths
- Half Baths: 1 Half Baths Subdiv: Subdiv
template uses pull-down menus
and drag-and-drop to place o ‘ LA T
style: Style i House Photo Botom Right Batom Lot 1
phOTOS on the TempIoTe. Year Built: Builtin 1292
300 Charai P
; Seven e
Sales associate contact Remarks 1: |sorage. 1 o MMM AR
information and photo along with i (=== bontnz ==
company logo are automatically =

placed on the property flyer.

Available Photos




Property Flyer Samples

1532 SE 12 Street # 30
[ Offered At SLULOOOO

PRESENTS
2606 Delmar P1

Additional Assistance

© UPCOMING EVENTS

& ToolkitCMA Training (Eastern Time) ¥
Jan 9 3:30PM - 4:30PM

ToolkitCMA Training (Eastern Time) ¥
Jan 24 3PM - 4PM

ToolkitCMA Training (Eastern Time) ¥
Feb 8 3:30PM - 4:30PM

ToolkitCMA Training (Eastern Time) ¥
Feb 23 3PM - 4PM

. How To Videos
Bi-Monthly Web-ex located in the

CENTURY 21 University

© C21 TOOLKIT CMA

| ul Demo and Samples

@ Schedule Walk Thru

Last Accessed 12/29/2016

One on One Walk ToolKitCMA Help Tab
Thru

28
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ToolkitCMA™ MLS Access Guide
ToolkitCMA with Flex MLS

[Metro MLS]

Note: Tax Records cannot be imported into ToolkitCMA.
Click on the Connect to the MLS button and login to the MLS.

Click Search and then click Full Search. Under Please choose one or more property
types, click Single Family. Click the Property Statuses to be used and then click Next.

Enter search criteria and click on View Results.
Mark desired properties. Click Export.

Under Select The Data To Be Exported, click Export All Matches or Export Selected
Matches. Under Select The Type of Export, click ToolkitCMA Export. Enter the
Verification Text and then click Export.

In the sentence, If your download does not begin automatically, click here, click on
the word here.

When prompted to save the file, click on the arrow next to Save and click Save As. If
that is unavailable, click Save. Choose an appropriate filename and location. When
finished, click Save. (You will need to remember where the file has been saved.)

Logout and exit the MLS completely. Close all open windows from the MLS by clicking
on the X in the upper right corner of each one. Return to Toolkit CMA and follow the
onscreen steps.



CENTURY 21 BUSINESS BENEFITS

Discounts and Perks

The CENTURY 21 Business Benefits$M program provides
cost-effective solutions to help manage your real estate
business needs. The program is a compilation of various
products and services provided by nationally recognized
companies offering cost savings, specialized tools, and
high qquiTy service. Whe’rher you are looking to manage &~ atat

your business, work with buyers and sellers, promote y—’ Verl.Lonwireless
yourself or reduce your expenses, CENTURY 21 Business

Benefits can help you.

Xpressdocs Q

AND MANY MORE!

Where to Find
Tools ‘Working with Clients m €21 University About CENTL

1. Log into 210nline.com MANAGING YOUR BUSINESS
2. From the My Business Tab Managing Your Business :‘”r“"‘:"c"i o B“":"‘“:‘ "_”““d )
N nternal C21 Staff Materials roker Financial and Planning Tools
select Discounts and Perks. e TR T

Agent Financial and Planning Tools Managing the Office

Relocation, Referrals & Affinity Managing Agents and Staff

P
rograms. Onboarding New Sales Associates

Do Not Call List Service

RealSatisfied/Quality Service

You can also find access through
the Business Benefits Widget on

the front page 210nline.com. @ BUSINESS BENERITS

A-Zindex
CENTURY 21 Apparel
For Your Customers

Free Home Buyer and Seller Handout

Help
Hot Deals
2I Market Your Listings
®

Office Management

Prospecting & Maintaining Customers

BUSINESS BENEFITS
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3. Inspired by the 210nline.com
navigation bar, the CENTURY 21
Business Benefits programs have been
organized under similar categories to
help you focus on certain areas of
development. To review program
specifics, click on the category and a
drop down menu containing program
names will appear. To learn more
about the program, simply click on the
name for more details.

Many of these relationships are
specific to you, the CENTURY 21®
System member, but a handful of these
can be extended to your clients.

These programs can be found under
the category 'For Your Customer'.

The A to Z Index

The A-Z Index is a comprehensive
list of all CENTURY 21 Business Benefits

programs. New programs are frequently
added so checking this list quarterly is a good

habit to form.

Pass It On

BUSINESS BENEFITS

Where would you like to start?

A-Z index

The Century 218 Business Benefits program provides cost-effective solutions 10 help

manage your resl estate business needs. The program is a compiation of various products

and services by nationally recognized companies offering cost sa.

CENTURY 21 Apparel

In this categery you wil find information and special offers from vendors supplying branded

clothing and speciaky ftems.
For Your Customers

In this category, you'l find a number of optiens to share with your clients 1o help them with
the purchase or sale of their home. From Home Protection Plans to Moving companies,
You've got them covered

Free Home Buyer and Seller Handout

In the real estate industry, customer service and client referrals are two key factors that
can influgnce your success. On your behalf, we have negotiated special rates and
discounts with various national companies to help you buid client satisfa.

Help

As & real estate professional you need to have a solid understanding of the home sale life
cycle—from neighborhood statistics to the best place to find mortgage rates. You are a
matchmaker and your job is about identifying the right choices

Hot Deals
Coming Soon
Market Your Listings

In this category, you'l find a wealth of invaluable offers 1o keep your clients happy with

Y ome- Az e

AZindex

AccountTECH

‘Ace World Wide needs. The programis a complation of various producs and services by nationally recognized companies offering cost

ADP

American Inage

ATAT Long Distance

ATAT Mobilty

savings, spec

Office Management
Inthis category, brokers, owners, and other management members wil have access o the
offers and resources they need to stay on top of business matters. From managing office
and sales staff to streamining back-office operations, fn.
Prospecting & Maintaining Customers
In this category, you'll find a wealth of invaluable offers to generate leads and buid your

s maintain relationships with existing clients.
<5 Benefis proven

Captaize on the CENTURY 218
Recruiting & Retention

In this category you willfind offers and tools designed to help you effectively recrut and
retain the best and brightest people. One of your biggest investments of tine and money is
your sales and office staff. These Business Beneft

supplier Catalog

ystem has buik some powerful partnerships with companies that
help you with many aspects of running your real estate business,
can help you save both fime and money, o that you can bete

Telecommunications

Inthis category you wil fnd information on tools and offers for o the atest mobie phones
and applications. From the latest in PDAs to various telecommunications carrier plans, find
deals and discounts for the things you need to stay i

Yard Sign

In this category you will ind sign offers and vendors. Discover the widest selection of real
estate signs, open house signs, yard signs, sign riders, brochure boxes, and more!

A-Z INDEX

The Century 219 Business Benefts program provides cost.effective solutions to help manage your real estate business

tools and high qualty

ice st affordable competiive prices. 1

ssfulin the ever changing real estate workd, ook to he CENTURY 21 Business Benefis program.

Each quarter, an updated brochure containing an overview of each CENTURY 21 Business Benefits

program is sent fo each office.

To receive an electronic copy of the flyer send an email
to BusinessBenefits@century21.com with *C21 Ref Guide”

in the subject line.

Stay in touch with your approved suppliers through

Facebook at facebook.com/c21businessbenefits

BUSINESS BENEFITS

CENTURY 21
Business
Benefits

[ ome

Vou nieed the tools to help you be


mailto:BusinessBenefits@century21.com
http://www.facebook.com/c21businessbenefits

CENTURY 21 NEWS FOR YOU

Keeping you up to date with what's new in the
CENTURY 21 @ System is important! Each month
we communicate with you in several different
ways.

Posts togged with €21 News'

Ot NEWS
DECEMBER 2016

[

r“
| -

i
b3

‘BE TN
@

e

Ozt NEWS

C21 Tap InsM s the official Tumblr page
for CENTURY 21 Brokers and Sales
Associates

RICK DAVIDSO

November 2016 National Real Estate Market Update

R

Thought leader and recognized as one of the most
powerful and influential people in residential real
estate, Rick Davidson, President and Chief Executive
Officer of Century 21 Real Estate LLC, shares his unique
thoughts each month on various real estate related
matters from driving growth and enhancing
productivity to earning relevance and being relevant
with consumers and other industry professionals in
tfoday’s digital economy.

Zap In + Win!
M

¥

g
no
ne
no
ne

The C21® Scoop is our monthly email
newsletter. This newslefter contains links to
timely topics highlighting what is happening
inside the CENTURY 21 System and what is
going on in the marketplace.

Alerts

Leads Management Optimization

featured testimenial

Try the C21 Marl

210nline.com Alerts keep you updated
daily on news the CENTURY 21 System
news.
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SUGGESTED ACTIVITES

ACTIVITY ONE LOG ON TO 21ONLINE.COM FOR THE FIRST TIME

ACTIVITY TWO DOWNLOAD COMPANY NAME DBA LOGO

ACTIVITY FOUR EXPLORE CENTURY 21 BUSINESS BENEFITS

ACTIVITY FIVE ACTIVATE TOOLKITCMA AND CREATE A PRESENTATION
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Ceniuu/2|

Marketing Tools

CENTURY 21 Brand Studio™ THE GOLDEN RULER®
Brand Center, Campaign Center and Track Online Views and Leads for Your Listings
AdMaker

_ CENTURY 21 Preferred Client Club’M
CENTURY 21 Listing Presentation Client Retention with the At Home With Century 21
Utilizing the ToolKit CMA Magazine



CENTURY 21 BRAND STUDIO

The CENTURY 21 Brand Studio™ module on
the home page of 210nline.com gives you a BRAND 5TUDIO
single point of access to three of our most

popular tools:
@ Brand Center

Brand Center
Campaign Center

Campaign Center R

AdMaker 4@ AdMaker

Once inside the Brand Studio,

My Account Brand Center Campaign Center AdMaker

you can access each of the
tools via the Navigation Bar &'ﬂuy
located at the top left of the 2l
Brand Studio homepage. |

BRAND STUDIO

Brand Center Campaign Center AdMaker
My Account Century, i
2 (B
Under the My Account tab you oA supio, | TR orowzaton
will be able to update your
personcﬂ information that will My Profile My Account Gallery AdMaker Orders
appear the marketing pieces
YOU CreOTe In AdMOker Oﬂd Up First Name Lisa Office Name: PrimeTime Realtors
. Last Name: Landa
lOOd YOUI’ O\{\/n pICTUFGS Ond Physical Address: 9876 Central Avenue Physical Address: 9876 Central Avenue
website URL's (such as sl Adcrese 2 . !
® . ® ysical ress 2: Physical Address 2:

YOUTUbe ’ VImeo ) City: Montclair City: Mantclair

State: CA State: CA
The My Profile section under the Zip Code 91763 Zip Code: 91763
My ACCOUHT TObS ShOWS Phone Number: 909-399-1172 Main Number: 909-399-1172
information that will appear on Mobile Number: Mobile Number
the AdMaker marketing pieces. Fax Number Fax Number: 909-399-1156
You hgve The Ob””-y TO ed” your Personal Email: lisa.landa@CENTURY21.com Business Email: lisa.landa@century21.com

URL: C21PrimeTime.com URL: http://C21PrimeTime.com

personal information under the
My Account tab. The office
information can only be
modified by your CREST EDGM
Admin.

Note: Your Personal Physical Address must be an approved
CENTURY 21® Office location. Home addresses or unapproved
locations may not be used.
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My Account

You may edit and add Personal
Information under the My Account.
You can also update or replace you
head shot.

Under the Gallery tab, you can add
photos, videos, videos and URL links that
can be used later in AdMaker marketing
pieces.

To Upload, chose the media you would
like to upload from the drop down menu
and then click Add.

My Logos and Asset Library

You can access your Company
DBA Logos and the Asset Library
from the Brand Center, Campaign
Center or AdMaker by clicking on
the My Logos or Asset Library Icons.

Genhnyzl

BRAND STUDIO

My Profile

First Name
Last Name:

Title:

Physical Address:
Physical Address 2:
City:

State:

Zip Code

Phone Mumber:
Mobile Mumber:
Fax Number

Personal Email-

URL:

Brand Center Campaig

B

Brofile | Organization

My Account Gallery AdMaker Orc

Lisa
Landa
Office Manager

9876 Central Avenue

Montclair
CA
91763

909-399-1172

lisa.landa@CENTURY21.com

C21PrimeTime.com

= a

Wy Account Campaign Center AdMaker

Cenllnyz' & |

BRAND STUDIO



Company Name DBA Logos ® BRAND STUDIO

To access your Company Name DBA Logos, go % Brand Center
to 210nline.com and click on the Brand Center
icon in the Brand Studio module. #Q  campaion center

E48 AdMaker

Next click on the My Logos Icon located Gont : e cortr o R
under the Navigation Bar in the top left of |y2| .
the homepage BRAND

Your Company Name DBA Logos Library will Gty
now load in the window on the right. This o o
includes any additional "designation” logos »
that you are permitted to use. You can view o
your logos from 8 to 48 per page
depending on the size of your logo library.
Logos are available in a variety of color and " mEE - uEE - EEE o B
file formats (PDF, EPS. PNG) for different N
media and design purposes. Ortagy ..

To refine your logo search for all files in a
particular style, use keywords or filters in the
left column.

Asset Library Crimy o =2

In the Asset Library you will find images, e L
logos, posters, videos and audio files in both
Spanish and English.
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Asset Library

Download

To download an item from the Asset Library
onto your hard drive click the Arrow Icon

and follow your computers operating El
systems instructions.

Sharing

From time to time you may need to share a
media piece with an outside vendor such as
a printing company or webmaster. You can
easily share media with them by clicking on
the Share Icon and completing the pop
up box.

Saving to a custom Asset Library List

If there are certain items that you know you
will be using in the future, you can save these
to a Custom List in the Asset Library. This will
allow you to find the media item quickly
when you do need to use it.

To create your own list, click on New List.

File Download

Do you want to open or save this file?

Type: Adobe Acrobat Document

Jowing cou
From: assetsLlivecache.net

d during ar
777 @

mj\. Name: SBF_ENTUSIASMO_1117_1.pdf

save this file. What's the risk?

th = couple in an office

v BEIE

i "\I While files from the Intemet can be useful, some files can potentially
@ ham your computer. f you do nat trust the source, do not open or
S

AGroup of age
home with a 5

To: *

From

Body

Heilo

Take a look at this asset that | am sharing with you
SOF ENTUSIASMO. $1xt

Sincerely
Martin Popp

Subject: Sharing Asset: SBF_ENTUSIASMO_11x17_1.pdf - 10/24/1

Charachers: 101

My Acocount

Czrﬂl.IIYZl @

BRAND STUDIO

Show All ~|  Help
Show All

Show Favorites

Logo

Mew List

Color Space:

Orientation:

£

[+
[=]
[~
[+



Saving to a custom Asset Library List

First you will need to create a new list. Simply
click on New List. You will be prompted to enter

the new list name.

Hispanic Materials

Show All [*] Help
Show Al

. Show Favorites

Marty's Favs (1)

New List

BI_N¢

Then enter the new lists name and you have
created a New Listl Now you can begin saving
items to this list.

To add an Ew to your New List, click on the

Add Icon in the media item you would like i

to save and it will automatically be placed in
your list.

Asset Category:

Brand Center

The CENTURY 21 Brand CenterS™ offers guidelines
and assets to assure consistency across the
CENTURY 21® brand and our brand extensions. It
is a greaf resource, enabling the CENTURY 21
System to easily utilize all of the visual and verbal
tools that are integral to the CENTURY 21 brand.

Under the Brand Guidelines link located at the (}entuly2|

top of the Brand Center page, there are four sav0 st
sections that will offer you guidelines on how to
properly use the CENTURY 21 brand elements:

Strategy Overview
CENTURY 21
Commercial

Fine Homes & Estates

Enter List Name:

& &

Marty's Favs

([

The Brand Center offers guideiines and assets to assure consistency
across the CENTURY 21 brand and our brand extensions. It is a great
resource, enabiing the CENTURY 21 System to easily utiize al of the
visual and verbal tools that are ntegral to the CENTURY 21 brand.

Gallery of Images Logos
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Brand Center

Strategy Overview Gmiuwz
Underneath the Strategy Overview section
of the Brand Center, we highlight six areas
that are important to the success of our
brand strategy. Click on each area to
learn more

©l

With more than 102,000 professional in 74 countries and territories and with over 6,900
independently owned offices, Century 21 Real Estate LLC leads the industry.

Our continued growth is refiant upon the consistent strengthening of our brand that we'l achieve by bringing
our Brand Value Proposition to life every day, Let's showcase our brand with consistency as the
preeminent leader in the real estate industry.

Brand Consistenc)

CENTURY 21 Brand Gty ey o i

Here we offer Guidelines and Assets to 5
assure consistency across the CENTURY 21®

brand and our brand extensions; from our

brand value proposition to logos, photo

images, yard signs, stationery, web icons,

audio files, brand guidelines and web site

best practices — this resource enables the

CENTURY 21 System to easily utilize all of the

visual and verbal tools that are integral to

the CENTURY 21 brand.

This section of the Brand Center provides
the foundations of the CENTURY 21

brand and how it is fo be used by brokers
and sales associates.

Commercial

The CENTURY 21 Commercial® target °
market program is a tool for CENTURY 21 >
Brokers and Sales Associates to serve :
clients looking to sell or lease their = ool
Commercial properties, such as, land for ‘
development, industrial sites, and motels.

Please refer to this area for information,
policies and procedures related to the use
of CENTURY 21 Commercial brand
elements.



Brand Center

Fine Homes & Estates

The CENTURY 21 Fine Homes & Estates®
brand extension offers a marketing program
TO help CENTURY 2] ® BrOkerS Ond SOles venEw The CENTURY 21 Fine Homes & Estates® Program offers an effective means for helping CENTURY 21%
Associates gain business among affluent 1 e s s o s o o e

Commercial >
" y
bUyerS Ond Se”ers Fine Homes & Estates sellimarket top-tier homes.
Elements *|  Interested offices that qualify for the CENTURY 21 Fine Homes & Estates designation should
Applications »|  complete the program application.

The C ENTU RY 2 1 Fine Homes & Esfcﬂ'es The CENTURY 21 Fine Homes & Estates Identity is depicted thraugh the use of our Logo, Typography

(fonts), Colors, Phatography and a number of other applications. This section of the Brand Center provides

Identity is depicted through the use of our specfications and ouidelines for e e

Logo., Typography (fonts), Colors, It gty 210rinecoms Too ibrarysApptyfo s T Warket Designation. (rote Aceass )
Photography and a number of other

applications. This section of the Brand

Center provides specifications and

guidelines for their use.

Campaign Center

e

O

Onfuvz “ — w

National Programs Open House

spanic arket Communication Sute | Hesource Center My Logos

BRAND STUDIO

The CENTURY 21 Campaign CentersM
provides an overview of the current national
advertising campaigns and other marketing & CAMPAIGN

programs. @
INSIGHT ON THE NATIONAL ADVERTISING

Across the top there are five icons that are CAMPAIGN AND PROGRAMS.

links to National Programs and Open House T a1 Campaign Contr prowdos an o of e curntraiona
Information as well as a Resource Center,

My Logos and Asset Library.

National Programs National Media Localize it

Access materials supporting our Access aur Wedia Plan for the Not anly will you have access to our
National Advertising Campaign, current year. national marketing programs, butyou
Sponsorships and ather will also have access to information
marketing programs. and assets to leverage ata

local level,

National Programs
The National Advertising, Marketing saoswoo T e

Programs and Sponsorships that we

announce throughout the year are 8

outlined here. Be sure take advantage of st | Iieivbonitfselpiocoghoms ot oo

U.S. Soccer L

advertising programs all intended to put GENTURY 21 Agents front and center as the SMARTER. BOLDER. FASTER. real estate

the national exposure of the CENTURY 21 SOAL Program
sales professionals.
J.D. Power*
brO N d . NAHREP: 53M & One The National Advertising, Marketing Programs and Sponsorships thatwe announce throughout the year are outiined here. Be
sure take advantage of the CENTURY 21 brand's national exposure. As the SMARTER. BOLDER. FASTER. face of CENTURY 21
in your local marketplace, we encourage you to make the most of this resource to help grow your business.



Campaign Center

H =
Open House (}enimy21 s [Blw o & =i
Not only is an Open House a great way

tfo promote your current listings but also L

a great opportunity to meet new

buyers.

$1pn-up for your Open
o

Take advantage of the materials on this
page for your future open houses.

visitors help spread the wo the house. potentially creating valuable buzz

Take advantage of all the material on this AFrae s
" page for your future Open Houses!
Hispanic Marketing Material .
P 9 CGriwy & @ |c o =i
'BRAND STUDIO

The CENTURY 21® brand is truly
committed to the rapidly growing
Hispanic Market, for that reason as part
of our 2016 Hispanic Marketing strategy
we have created marketing materials in
Spanish, to help those who are looking
for a home achieve their dreams and at
the same time support our affiliates.

Seller Ad

BOLDER

C21 Communication Suite =

Centuy,, . 2 o ,
Welcome to the C21 _— swngl e n;g H\!%LE cnmmgmune mﬁ(:)mm %‘:“? nsmutgr;,
Communications Suite. This suite
is inspired by you and consists of G
original content for you to leverage. R o s o o e o i e s o s oo s Ko
We want to help you reach your e | et e sndlin TRl o s el e sty
maximum potential e Y
through vehicles that are — < & @ D
COndUClVe TO YOUI’ |IfeSTy|e Oﬂd Z:: R SOCGIAL EMAIL VIDEO MOBILE
empower you to explore and learn.
The real question is, what are you .

interested in exploring today?2




Resource Center
The Resource Center is your source for tools

and resources that will help you align your
marketing efforts to the national campaigns.

The CENTURY 21@ System offers a wealth of

effective promotion solutions designed to

generate awareness and help System

members excel.

Welcome to the Resource Center. your scurce for toals and rescurces that wil help you align your marketing effrts to
the national campaigns. The CENTURY 21® System ofers  waalth o efsctie promotion solutions designed 1o ginerate
swareness and help system membef
with the highly recogrized CENTURY
mmmmmm

Beand Center Listing Central
Stay consistent across the CENTURY 21 Brand. Save time and get your listings noticed.

« Utdize the pomer o technology §
The 210nline.com® homepage is) ing the CENTURY 21 o
iize ak of the vesual and verbal tooks that are
tegral to CENTURY 21

Capture prospects and promota your business on the

By using these resources, you'll not only
capitalize on your association with the highly
recognized CENTURY 21 brand, but will also
have the tools available to market your
business.

AdMaker

Create more professional looking
advertising, in a more efficient

manner, generating significant savings in
time and money while leveraging alll
that the CENTURY 21€ brand can
provide.

Ad Templates

CENTURY 21 AdMakers™ provides a quick
and easy way for you to handle any of
your advertising needs for listings, self-
promotion and much more.

Multi Media Types

You can create materials across the
different media types, such as print,
online, outdoor, TV and radio.

In a matter of minutes you can create
compelling advertising materials utilizing
the latest creative materials that are
brand approved

Oraad -

Campaign Center web.
Insight on the National Advertising Campaign and
programs.

This hee 100l pravides System Members wih the powe to

sgZ AD
- CREATE COMPELLING ADVERTISING

AT THIS ONE STOP SHOP.

Create more professional-looking advertising, in a more efficient
manner, generating significant savings in time and money while
leveraging all that the CENTURY 219 brand can provide

SMARTER. BOLDER.
FASTER.® Branded Ads

TV Commercials with

nline Element: - .
Online Blements your customized trailer



AdMq ker My Account  Brand Center Campaign Center
by, K e 2 o
. . . 3 WP Asset Library My Logos My Listings

TQ begm creating mquehng BERAND STUNG
pieces in AdMaker click on the
Create Icon.
Next either click on Select F'Ie_as_e begin by filtering your selections: search by creative name, creative number, or by campaign below.
Cam.paign an choose The Select Media Type Search
medium you wish to work in or E] [Hispanic B
type what you are looking for Pt
into Search Campaign. Radio

Video
If YOou choose Print, next YyOou will S A 1) o o S V] O e RS mimbt W g i

. . Select Campaign Search Campaign

choose a category by clicking on 2 e

Browse. Some categories are single
templates. In that case you will
choose Select.

Agent Promotion Office Promtion Commerclal S.B.F. Outdoor

You will now create a New Work
In Progress. Click Continue.

You can rename this work in progress by

| entering the custom name below

|
} Stay Calm (11/12/2013 07-17 PM)

My Account  Brand Center Campsign Cents

Kl e >

WIF Asset Library My Logos W

Century

BRAND STUDIO

Once you click Continue, follow

the prompts to customize the

piece CREATE - Stay Calm (08/11/2015 02.07 P)
Creative: * Stay Calm

‘Change

MEDIA
Destination: * Download

Size: * I=
8.5%11

85x55

4.25X5.5

My Dimensions

45 © 2017 Century 21 Real Estate LLC. All Rights Reserved. CENTURY 21®, the CENTURY 21 Logo and SMARTER. BOLDER. FASTER.® are registered service marks owned by Century 21 Real Estate LLC.
Century 21 Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each Office is Independently Owned and Operated. REV 4-17



AdMaker

Once you have finished editing the
piece, click Add to Cart and on Build. , S

Next Proof Download. After you have
proofed the piece, click on Close. Now
click on Add to Cart again.

Compiete

Progress: 100%

View Preview Proof Download

e sure you want o 34 ths to your cart?

No

Once in your cart click Checkout,
AdMaker will then render the piece.

The beauty of this tool is that no matter
what medium you choose, the building
process is the samel!

For print, radio and online elements, you
will be able to download those pieces
from the cart. For TV.commercials you
will be sent an external link from which Gm.“

you can download the commercial with V2'| i

Create WIF Asset Library My Logos

your customized contact information at e e
the end.

Order # 10GLO847324241
Mo payment necessary.

Purchased on 2015-08-11 at 08:12 PM

ltem

The Chase 60 Second Version
WP4 Phase 1 for The Chase - 60 Second Version

BUILDING
Mom's Basement
WreTitase i ir Mom's Basement

Download

Ty Account  Brand Center Campaign Canter

il JE

-

My Listings
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AdMaker

Work in Progress (WIP)

On occasion you may need to leave
creating a piece before you are finished.
Under the WIP Icon, you will be able to
return to where you left off. You also have
the ability to View the piece as is, Clone
the piece or Remove it from your queue if
you no longer want that piece.

My Listings

This is the Agent Properties section;
here you can view and manage your
properties.

BRAND STUDIO

Select an item from the list below and click the continue button for that item 1o resume custemizing the

Search By: E] Search Clear

Campaign: ~ Frint

AdName:  [Stay Calm (08/11/2015 09:07 PM)

=3

) Ad Number Click Continu

thisitem | Contine.
Created By:  LisaLanda c View

Createdon: ~ 2015-08-1 20:03 Clane

Last Modified: 2015-08-11 20:07 Clisk Remeve te permansntly delete this item | Remove

55 My Listings

Datails Mora Info Gallery

Name: 130 N Vista St Address: 130 N Vista St

Price: § 1,425,000.00 City: |Los Angeles
Type:* State: CA Zip Code: 90036
Callto action
Description -
THIS 1939 ENGLISH TUDOR HOME REDEFINES AND RESONATES ITS [

CLASSICAL ARCHITECTURAL TRAITS. UPON DOOR ENTRY, THIS ELEGANT
BEAUTY CAPTIVATES THE DISTINCT SOVEREIGN DESIGN LEADED GLASS

14342 English S WINDOWS BEFITTING OF ITS REGAL APPEARANCE. EACH ROOM HAS A -
14548 Drysdale Cr Type B Property Type: Single Family Detached =
05 Padre:
Los Fadres Dr Size: (1478 Square fiv]  Property Size: ]
biscus St
Rooms Bathrooms: 1.5

18578 8th ST
18924 Gregory St

MLS Id: CV15014274



CENTURY 21 LISTING PRESENTATION USING ToolKit CMA

Create and Deliver Knock-Out Client
Presentations

Easily create distinctive, customized presentations including
CMAs to help set you apart from your competition af no
additional cost to you!

You get alibrary of presentations to choose from and easy
to understand instructions on how to use them like a pro.
You can create authoritative comparative market analysis
reports, incorporate listings with your photo, contact info,
and business address. Seamlessly merge charts, graphs,
property photos and data for flyers, property tours, and
more. Interfaces are accessible to virtually any MLS in North
America.

*BRANDED PRESENTATIONS

* MOBILE & TABLET PRESENTATIONS

* MLS INTERFACE

*CLOUD-BASED

*EASY TO USE

*EMAILS AND ALERTS

* WALK-THRU SERVICE, WEBINAR AND HELP RESOURCES

Comparative Market
Analysis Summary

CMA Property Flyers
Presentations

@n ‘ o"ﬁ
Listing

Presentations

Real Estate Services Proposal

Fine Homes & Estates
Presentations

=]:] G‘ﬁ

Buyers
Presentations

Real Estate Services Proposal

Tablet Ready

For further information on ToolKit CMA please see Page
17 in the Getting Started section of this manual.
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THE GOLDEN RULER

Your Listings Online View and Leads Statistics

is a measurement tool that provides
reports on the number of consumer views and leads for
your online property listings.

reports on consumer views and leads
resulting from the distribution of your CREST EDGM and
210nline.com enhanced listings to over 500 real estate
industry and aggregator websites.

Market Advantages of THE GOLDEN RULER | ==

Powerful tool to capture new listings.

Comprehensive marketing for online listings.

Consistent and meaningful updates to Seller.
Displays CENTURY 21° online marketing prowess.

Differentiates the CENTURY 21 technique to marketing vs. our
competitors.




Reports

THE GOLDEN RULER® reports are very powerful.
They allow you to better understand which
websites are best performing for views, visits

and leads. You can now target market your
marketing efforts for buyers based on real data.
You will know the Area they live in, which Market
they have an interest in, their Price Points and
Type of Home.

Reporting > Overview

The Overview report will provide

top level data relative to each reporting
area: Number of listings, Search Views, Detail
Views and Leads along with Traffic Report

Previews and Most Detail Views by Price Range
and Most Leads by Price Range. 2 Zlow

realtorcom 2 Zillow
The Overview serves as a great Land Wtch

“at-a-glance” report.

Traffic Reports

MOST DETAIL VIEWS BY PUBLISHER MOST LEADS BY PUBLISHER
- Zillow
realioneom 2 Tillow

LandWatch |

The Most Detail Views by Publisher

and Most Leads by Publisher dives Bl Sl
far deeper into the performance of - S
each website providing property L=
views, visits direct to century21.com eV}
and generated leads.

Bar graphs are provided to show a Ee
quick visual of website .
performance.
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Reports

Traffic Reports

MOST DETAIL VIEWS BY PRICE RANGE MOST LEADS BY PRICE RANGE

The Most Detail Views by Price
Range and Most Leads by Price
Range reports provide detail reports
on traffic based on price range.

Bar graphs are provided to show a
quick visual of web site
performance.

Custom Reports

The Custom Repots section allows a
Sales Associate to customize the
report to very specific metrics that
can be used in marketing decisions.

Property Zip =

Publisher -

Select Fiter =

e



Reports

Sellers Reports

One of the most powerful components of
THE GOLDEN RULER® Online Tool is the Online
Marketing Summary. This report can be

sent to sellers o demonstrate CENTURY 21®@
innovation.

Demonstrate value - Demonstrate value to
your seller by providing a report showing
online buyer fraffic to their property.

Keep communication lines open - If a listing
has been sitting on the market, utilize this
report as a simple touch point for
demonstrating ongoing activity.

Support for price reduction conversations - If
a listing isn't selling and the report shows that
their online traffic is low, you may want to
utilize the numbers as possible support that a
price reduction may be worthy of
consideration.

Use

Cemuvz

Affliated

October 28, 2015

Online Marketing Summary

408816 Wil Rd
Horthville Twp, MI 48168, US.

WLS #215062008 | $685,000

b

&

=

‘ Cteniury21

Clement Realty, Inc.

Online
Marketing
Summary

s E 1‘.;‘
e AL

Nicholas McDaniel

1403 Beltline Rd SW, Suite 1-A.

Decatur, AL 35601, US
256-410-1740

Nick McDaniel@Century21.com

-
= How is your property performing?
Top Locations. 72 Week Aversge: Your property hss performed ss well or better than 639% of the market.
City.
:T""“":‘ ::: Market Comparison Your Property Detail Views
ymout
Livenia, MI 100% Real Estate Industry Websites.
Terms Used - century21.com (172
Progery Vi Lo resltorcom (222)
et s
o% Additional Websites
-
o

W wn M M W A
19 26 03 10 1 24 N 0 14 A

o A Am Ag

Your listing is displayed on over 500 websites, including the following:

Terms Used
Dstal Views - Occurs woen 3 oo e page for
10 1517 07 & weos e

This Marketing Flyer, located within THE GOLDEN RULER
demonstrates the depth and breadth of the CENTURY 21
online listing distribution strategy. This is a great slide to
consider using as part of a listing presentation to further
demonstrate the CENTURY 21 innovative approach to

marketing properties. What a great way for you to
differentiate your services from the competition.

Chase My New Home - HomeFinder.com i - Homes.com - HomeSteps - USAA

Lands - An evet wmere e Consumar STanS 80 RSCIon Wm e traker o

2gemt 300 e prooeny

In Your Listing Presentation

G"WZI

THE GOLDEN RULER

Century 21 Real Estate LLC hos on aggressive strategy for

attracting home buyers to your lsings. By distibuting

your Isting information, clong with photographs, fo @

wide anay of consumer Web sites, we maxmize every

opportunity fo atiract quaified buyers.

In addition, you wil have @ clear view of the results of

your online exposure. Detalied marketing reports wil

provide you with vaiuable feedback on the traffic your

stings are receiving from online real estate consumers!

r

90% OF HOME BUYERS USE
THE INTERNET TO SEARCH
FOR A NEW HOME.

jwww__]
43% FIRST FOUND THER
HOME THROUGH
THE INTERNET. e

REAL ESTATE AGENTS AND THE

INTERNET CONTINUE TO BE THE
MOST IMPORTANT RESOURCES

IN THE HOME SEARCH PROCESS.
Woas

SOURCE: 2014 NAR PRORLE OF HOME BUYERS AND SELLESS

Rasi Estats industry Websis:
Nations Assocenon of REAL

('Jmlulyz
realtor.comr
‘HomeFinggnr
2ZZillow

trulia
N

USAA"

YAHOO!

HOMES

AND MORE THAN 500*
ADDITIONAL REAL ESTATE
SEARCH WEB SITES

Aol Real Estate.




Access To

Log on to 210nline.com and access the
Tool Library. Then click on Golden Ruler.

Accessing Reports

To access THE GOLDEN RULER®reports,
click on the Reporting Tab on the
navigation bar. The Overview, Traffic
Reports and Custom Reports are
available underneath the Reporting Tab.

Accessing the Listing
Presentation Flyer

Reports and Flyers

@ TOOL LIBRARY

Show All ~

Golden Achievers

Golden Ruler

Home Protection Plan

HowTo Videos

vt e-Marketing

TRAFFIC REPORTS ~

-" ¥ e-Marketing §E Inventory = Publishers |4 Reporting

Cemuvﬂ

THE GOLDEN RULER

Century 21 Real Estate LLC hos an oggressive strategy for
aftracting home buyers 1o your listings. By distributing
your sting information, along with photographs, fo &
wide array of consumer Web sites, we moximize every

opportunity fo atiract quaified buyers.

In addition, you will have a clear view of the results of
your online exposure. Detaled markefing reports wil
provide you with valuable feedback on the fraffic your

listings are receiving from online real estate consumers!

Inventory = Publishers lal Reporting I

CUSTOM REPORTS

Gty
realtor.cony
‘Homeﬁngog"r

2Zillow

View (HTML
Print (PDF

°

CENTURY 21
View (HTML)

To access the Listing Presentation flyer click on the e-Marketing tab on the navigation bar

and click on the PDF link to download
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Accessing the Sellers Report

To access the Sellers Report, click on the
Inventory tab in the navigation bar and
then click Property Report.

Role: Brosersge

Emailing the Sellers Report

Inside THE GOLDEN RULER®, you have the ability to
send the property report to your sellers. On the
Inventory page click on Seller Email. Fill out the
required fields and click submit. You can send out
the report instantly or schedule it to be delivered
weekly on Wednesday or on the 15t or the 15t and 15"

of each month.

* oMarketng [/ Inventory.

Gty

Search:

Role: [6roxerags Admnsvator
Search | [ Cleas

Displaying results 1-10 of 172 found

MLS#: 800113 0 Pinnhook Road, Moutton, AL, 35650, US
Listng - scres fdoulon

How is your property performing?

Market Comparison

Email Template

Seller First Name:

Seller Last Name:

Co-lister Name:

Reply To:

CC Agent: © Ves Fo

Subject: |-

Schedule

Send Now: f Ves Ko

Schedula: v ] meawen

54



55

Adding Your Personal Website to

As a CENTURY 21® System member, you have

Gty

PLATINUM REAL ESTATE

Home Property Search mishomes.com NewHomes Mortgage ListWithUs Buying Agents/Office Career Relocation About

We are dedicated

To providing you with the service that s
professional, courteous and responsive in
helping you find a property or helping you

the opportunity to have your company website marke your roper. W respect your

fleeds and are honest and forthright! We

added to THE GOLDEN RULER and receive leads Pl your bet nferests i the hihest

and view data from your website. Negotiated

regard. We value and respect your time, s
being as efficient and effective p

discounted pricing is available to you. To learn 1§

more contact Lisa Suazo at
lisa.suazo@listhub.com.

Additional Assistance

Additional training and instruction are
available on 210nline.com.

CENTURY 21 Platinum Real Estate

aa @
21ONLINE.COM Tools  Working with Clients My Business  C24 University  About CENTURY 21
Help

If you have any questions about 210nline.com, please review the Frequently Asked Questions (FAQ's) and ofher documents below. These Frequently Asked Questions may contain the
information you need

For Technical Support, please contactthe Help Desk at 877.221.2765 Option #1 or via emai at: C21Support@century21.com so your issue can be formally logged for prompt troubleshooting
and resolution. Help Desk representatives are avalable 24 hours a day Monday - Friday, and 7 a.m. - midnight (ET) on weskends,
General Help
+ C21 Help Numbers Listing
€21 Social for Business
+ Establish Your C21 Social for Business Account
€21 Social Xchange - Videolicious How To videos

* How to Create a Communty Video
+ How to Creats a Listing Video

« How to Create & Add an Ending Side

« How to Create an Agent Testimonial Video

Golden Ruler

« Goiden Ruler Overview
. FAQS

Quick Reference: Where to find THE GOLDEN RULER Help



CENTURY 21 PREFERRED CLIENT CLUB

I I JANUARY/FEBRUARY 2016

CENTURY 21 Preferred Client Club’™ (PCC) Wi CANTURY

2016
HO

. CENTURY 21@ relationship marketing tool that was
created to support System members in their ongoing
repeat business and referral marketing efforts.

. Turn-key program that saves you fime

. 2-year, 5-year or 7-year options

. Multiple touches each year mailed to client’s home
for a cost of about $9/year per member

. Personalized with Sales Associate (or Office) contact =~ | ANE
2 )
information, including mobile and email contact \/T C F—IQ Al
information. If your photo is in CREST EDGSM, it will be
included in the magazines and calendar.

How the program works

For an affordable one tfime cost, your customers
receive special communications from you throughout
the year, including:

Three issues of At Home With CENTURY 21® magazine -
each issue containing a friendly message from you.

Two seasonal greeting cards that you'll be able to
hand sign, or have your name and contact
information imprinted and sent directly to your client.

Home Guide sent in in the summer and contains a
note from you.

Calendar sent in November/December and
customized with your photo and contact information.

And each customer will receive these items for 2, 5 or
7 years — whichever you select.

JANUARY
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Getting Started

PREFERRED CLIENT CLUB

Initiate and manage your PCC enrollments .
online using the Preferred Client Club Member v Active (0)

Management System:

* Access the application through
210nline.com by selecting the “Manage

Preferred Clients” link in the Preferred Client
Club module on the 210nline.com homepage.

* The PCC Member Management System
will enable you to initiate and maintain
memberships for your clients in the PCC
program.

* Reports and links to other relevant PCC

Expiring Soon (0)

Mot Enrolled (6)

Needs Update (Suspended) (0)

Needs Reassignment (0)

QR PO

Info Kit

resources and forms are also available on the

web site.

You can also enroll your customers in the
Preferred Client Club via CREST EDGSM,

BUILD CLIENT LOYALTY

For additional information visit the Build Client

Loyalty Page with PCC located in the Promoting

Yourself section of 210nline.com.

Claim FREE Video

PCC Customer Serivce is available to assist with

questions and enrollments at: 800.876.1791

For More information about the Preferred Client Club and to view a digital copy:

210nline.com® > Working with Clients > Promoting Yourself > Build Client Loyalty



CENTURY 21 BUSINESS BUILDER

Your Marketing and CRM Platform

Century 21 Real Estate LLC provides every sales
associate with CENTURY 21 Business Builder®, a
powerful marketing and CRM platform!

* Targeted, polished, and relevant marketing to
connect with more leads and contacts

* Tools to help manage the conversion of leads into
closed transactions

* A robust Contact Relationship Manager (CRM)
that fully integrates with LeadRouters™ Leads
Management System.

Looking good has never been so easy

Creating professional marketing and getting it intfo your
contacts’ hands can be a snap. Choose from a large

liorary of over 500 Professionally-designed Templates
and customize them as you wish with our easy-to-use

WYSIWYG (what you see is what you get) design editor.

Make a lasting impression and send your materials as
email, or professionally print them.

szniwy2|

BUSINESS BUILDER”

Powered by -

market leader.

BEST BUY

Y T0 FIND THE ONE? £6CAUSE Y0U)
PAPER, CHECK 0UT THE PHOTOS, A
OME WAY 10 REALLY. REALLY KN
AN OPEN HOUSE WITH A GENTURY 21 AGE

Top § things that may scare
potentlal buyers off

/4 | — |
& ;‘ll;l.'lw.‘ﬂﬁ

Feliz AnoNueve
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Account Activation

The CENTURY 21 Business Builder®
infegration with 210nline.com makes
it easy to activate and access your
Business Builder account.

Click on ‘Get Started Today’ in the
Business Builder Module on the
210nline.com homepage.

1. Click on Terms of Service

2. Review Personal Information
that is imported from CREST
EDGSM, [fitis incorrect, work
with your CREST EDG
Administrator to correct it.

3. Type your name in the e-mail
signature to reconfirm the
Terms of Service.

4. Click Continue

59

—_—
210NLINE.COM

@ MY LISTINGS

Address or MLS ID

<& view All Listings

— o
I= New Listings

= Recently Viewed

© BUSINESS BUILDER

Try Business Builder Today.

© UPCOMING EVENTS

Tools  Working

© ZAP RESOURCES
Zap
P4

Login Get Zap
to Zap §

© BRAND STUDIO

% Brand Center
@Q Campaign Center

Pt

ket leader

Brought to you in partnership with

Great! Just a few more steps and you'll have an active CENTURY 21 Business Builder ® account!

1

2 Review and Accept Terms.

Torms and Conditions.

type your name

Continue,

Mailing Address




Account Activation

Now select your CENTURY 21 Business Builder®

email prefix: @C21-email.com. Do
not include upper case letters, hyphens or
spaces in your email address.

This email address is what you will use to communicate
within the Business Builder system and is separate from
your @century21.com vanity email account.

To complete the activation process, click
Finish Setup.

Once you receive the Congratulations
page, your set activation is complete.

You can log intfo your new Business Builder
account by clicking on the Go To My
Accounf Button.

Your Business Builder account will now be
accessible through the Business Builder
module on your 210nline.com home page.
Just click on any of the image links to open
Business Builder.

B

Congratulations, You're almost done!

@ BUSINESS BUILDER

New Listing=s (0)
Hew Messages (13)
Hew Activities (3)

New Contacts (3)
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Account Customization

G

Now that you have activated your
CENTURY 21 Business Builder® account,
you will want to customize your
account.

Gatina |
Laadar Moy

To do this click on the Admin Tab
along the navigation bar and
choose My Account from the drop
down menu.

Hi, Martin v E

61

Dashboards Contacts. Marketing Listings. Help
Website Review and Edit Your Account Settings
You can update the settings for your account.
My Account s
| it |
Settings B
Office Info ~ Profile Details
Activity Alert:
vty Alerts Name: Martin Popp Title:
MLS Setup
. f Login: mpopp@C21-email.com Password: Change Password
Orders

Billing and shipping
Mobile

Email Settings

Designations:

CRM Email:
External Email:
~ Marketing

Marketing and Reply To Email: @
Call to Action:

Branded Disclaimer:

Marketing Address:

mpopp@c21-email.com

martinpopp@c21 affiliated.com

martinpopp@c21 affiliated.cq

©2017 Century 21 Real Estate
are registered service marks ow!
Housing Opportunity. Each office

ENTURY 21® and the CENTURY 21 Logo
Century 21 Real Estate LLC. Equal
spendently owned and operated

726 East Grand River Avenue

Howell, MI 48843

e

Most of the profile information
has been conveniently
populated from the CREST
EDG M System.

Click on Edit and you will be
able to update several of the
fields in all three sections.

~ Images

Website Image:
This image is used for HouseValues, JustListed or your Pro website.

The email address you have
listed in the External Email
section is the email address
that will show in the marketing
pieces and it will also be the
address that any responses will
be delivered tfo. For further
information please see the
CENTURY 21 Business Builder
appendixin this manual.

Marketing Image:
This s the profile picture used on mark

ting collateral

e

v ]

E

Edit || Delete

License/DRE: | icense #6502366381
Phone Numbers:

248.885.0723

Marketing Website: http:/www.c2] A

Unbranded Disclaimer: If you have a brol

as asolicitation. 4
Housing Opportu

Check to Display: - Realtor Logo

Equal Housing

If your cell phone number is not
listed, you will need to have your
Administrator enter it intfo CREST
EDG. Allow 24 — 48 hours for
Business Builder to update.

Marketing Logo:
This s the logo used on marketing collateral.

Cemunym

AsFiLIATED

Update Logo

elationship with another agency, this is not intended
mation deemed reliable but not guaranteed. Equal

On this page you will also be able to upload your headshot. If you do not see your company logo
under Marketing Logs, click on Update Logos and that will refresh with the company logo.



Account Customization

The next step is to Customize your email signature. To do this click
on Email under the Admin drop down.

Centuys,y B & e

Dashboards  Contacts  Marketing  Ustngs  Help

Your Email Signature

mail sig is Included with personal emails sent to contacts
B I YU E E E E raagaph -~ FontFamly ~ Fontszes =~ = | B B A-E~- £ R @ Q conatper -
Martin Popp

CENTURY 21 Affiliated
office phone: 248.885.0723
Email: mpopp@C21-emai.com

The email signature is prefilled with your information from CREST EDGSM.  Place the curser in
the box and make edits as needed. Once you have completed the edits, click on Save.

Create and Edit Message Text to Use Often:

Email Quick Text contain text that you will send to contacts over and over again. You can
customize the templates to suit your needs.

Dashboards  Contacts  Marketing  Listings  Help

Title:

B/ U EXE I HE rangan

- Fo

Email Quick Text I noticed that you
would ke me to s

e e

Save
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Customer Relationship Management (CRM)
Dashboard Screen

The Dashboard focuses your attention on your
hottest opportunities and items that require
immediate attention.

The system works to monitor your database. ﬂ

New Contacts:

One Central Location to manage interaction with
all your leads and clients.

Upcoming Reminders: g R Ry A e e
A”OWS YOU 1-0 ma noge yOUr doy TO dOy OCﬁViﬂeS Scott Smith email Scott about lender information. 7/26/12 PhoneCall

and ensure no lead slips through the cracks. You

can create personalized follow up activities — then

modify, complete or delete them.

Be sure to login daily to stay on top of your
reminders!



Adding Contacts

The CENTURY 21 Business Builder® CRM System
allows you flexibility in managing your contacts.
You can enter contacts one by one, mass import
contacts via .csv files and create designated
groups to manage your contacts.

To enter individual contacts, click on Add Contact
under the Contact Tab on the Navigation Bar.

To have a contact saved, the minimum
information required is:

First Name, Last Name and either an email or
phone number

Or

First Name, Last Name and sireet address, city,
state and zip code

To Import Multiple Contacts from outside e |

sources, click on Import/Export under the
Contact Tab on the Navigation Bar.

You can import your contacts via a .csv file

by following the instructions included on the -

Import Contacts page.

For instructions on how to export HowTo Videos
contacts from MS Outlook please

watch this video located on C21@
HowTo Videos
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Contact Summary Page

Once a contact is entered into the
CENTU RY 2] BUSiﬂeSS BU||der® SysTem a o :-,:H i el e i et M.y 4 st 15 150 o e S ot B i o0 5 e s 1 ey et 45 e propery.
Contact Summary Page is created. — T

This page contains information such as:

Primary Details, Addresses, Secondary
Details, Information and Activity and

Buyer Requests.

On the right hand side of the summary page there is a four tab action bar. Under each
allows you to manage different functions within the contact. See below for further
information regarding each tab.

Status: New > Reminders(0) * Send Email More Actions >

Status: New ¥ R (0) > SendEmail More Actions v

New Under CRM Status Add New Listing Alert The More Actions fab
Hot you can choose a fad e Pt b allows you to perform
> Warm classification for Auddto Campaigns the actions you see to
g Cold each contact. send Seller's Market Report the left.
Transfer
8 Retry )
3 Pending Print
Resend Welcome Email
Sold
rie Trash Delete
oscribed to Alerts
nacribed tn Marketing
Status: New >  Reminders (0) v From the Reminders C||Ck|ng on the Send
View Al Reminders pull down you can Send Email Email tab, you will be
view all reminders for able to send the
Add a Reminder . .
this contact or create contact an email
a new one. from the summary

page.



Contact Summary Page

Primary Details

#y This contoct s looking to sell a house in Brighton.MI. Try to get this contact to lst with you. ¥
ZiprPostal Code: 48114

Summary  Listings - Alerts (9). Saved (0) Viewsd ()@ History
Summary Listings - Alerts (0). Saved (0). Viewed (0} (1

S| conce s New
Edit —
~ Primary Details Last Modified Date: /25615 246 AM

Name+: aurie Type:  Buyeriselier

Name: Laurie Popp

Nickname/salutation:
Gender:
Company: Sender: | urspecie
Job Title:
Birthday: (mm/dd) Company:
Add to 3

Purchase Anniversary: (m

Job Titl: Email Address:  Laurie pogp@centuny2!.com

Referral info:

ey

To modify information in the Primary Details section, click on Edit. You can edit any
of the information in the active boxes. Once you complete your edits, click Save.

Be sure to include the birthday and anniversary dates! By including this information, a
reminder will be generated in the Upcoming Reminder section on Dashboard page as
the date approaches.

Addresses

~ Addresses

Title Address
Primary 1140 Fox Hill Drive
Mailing Address A
Vacation 778 Sandy Beach Road AddressTitle Created Date:
1 Address: | |
City:* State/Province:* Select a State j
I Zip/Pastal Code* Country:*  USA ~| I
Create New Address l_i ;
Property Type:  Choose One j square Feet:
1 Beds: Baths: j
! overall condition:  Choose One vl Pook  Choose One v
Lot Size / Acreage:  Choose One V‘ Heat Type:
I Basement:  Choose One j Air Conditioning Type: I
] Parking Type:  Choose One j Number of Fireplaces: v

In the Address Section, you can add multiple addresses for each contact. Those may include
primary residence, vacation home, rental properties and several additional choices. Once you
have added the information click on the Save icon.



Contact Summary Page

Secondary Details

~ Secondary Details

Name: Title First Name Last Name Suffix
Nickname: Gender: Unspecified j
Relationship: Family Members:

You may add additional information such as nicknames, family member names
and relationship information in the Secondary Details section. To enter this
information click on Edit at the top of the page and once completed click on
Save.

Information and Activity

~ Information and Activity

Source: Entered/Imported Created: 12/3/129:41 AM

Secondary Source:

In the Information and Activity section you will find a summary of information like
when you created the contact, the source of the contact and the last action
completed with the contact. You can also edit the timeframe that the customer is
looking to purchase in.

Buyer Request

| Add Buyer Request R
~ Buyer Requests Y Search Details 7y |

Created Date Search Area:*

12/4/2012 Malibu

| Price (Min): Choose Min ﬂ Price (Max): Choose Max j
12/4/2012 Hollywood California

Beds: 1+ j Baths: 1+ j
Property Type: Choose One ﬂ Type of Construction: Choose One j ||
Square Feet: Lot Size: Choose One j |

Create New Request

) Rent or Own?: Choose One v School District: i
| Additional Areas of Interest: [ |
| Transaction Details | |

Request Status: Actively Looking j

Planning to Buy: Choose One j Purchase Date:

Under the Buyer Request link you can catalogue the needs and wants of your
prospective buyer and have that information on hand to help you find their
dream property. To complete the form, click on Create New Request. Once you
have completed the form click on Add.



Contact Summary Page

Additional Information

Show All At the bottom of the Contact Summary Page

there are five sections for additional information.

> Emails

To add information in these sections click on the
golden pull down arrow on the left of each

> All Reminders  Add a new reminder

? Campaigns Add Contact to Campaigns Go to Campaigns SeCTIOﬂ
* Groups
Emails
v Emails
Date Received ~ Emails From Contact & Size Actions
12/9/1312:41 PM House in Malibu - | like the latest house. Let's sign the contract. [cid:image001.jpg@01C8837D.1B5A6A00] Andy P 1KB - 3 9
+ - Choose Columns
Date Sent -~ Emails Sent to Contact & Size  Opened Clicked
10/20/15 7:50 PM Invite to the C21 Onboarding Web-ex Learning Session Two - Marketing Tools 1458 10/20/157:51 PM 10/20/157:51PM A&
11/3/14 913 AM Congratuations on Your First Year!!!! 28
9/19/13 12:55 PM test emai - Hello, Andy Prebish Century 21 Real Estate LLC Office phone: 9734075000 Email: 1278 9/19/13 12:56 PM

aprebish@C21-email

The Email Section provides you with a history of the emails you have received from the contact
and the emails you have sent to the contact.

All Reminders

v All Reminders | Add a new reminder

Reminder
Time:
Call Andy on the 5th with square footage B s Mem o
Contact: Type:
Andy Prebish Task v

Reminder:*

The All Reminders section acts as a fickler file to remind you of action items you need to
complete for this contact. To add new reminders, click on Add a new reminder. Once
you have completed the reminder click on Save.
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Contact Summary Page

Campaigns
~ Campaigns  Add Contact to Campaigns Go to Campaigns
Campaign Name ~ Type Contact Added  Email Direct Mail  Activity Campaign Status Last Step On  Actions
on
Purchase An niversary (HTML) Anniversary Nov 05 2015 4 o 0 Active 0

04:00PM

+ - Choose Columns

One of the greatest advantages of the CENTURY 21 Business Builder® tool is you are able to create
marketing campaigns utilizing the many different templates provided. Once you set up your
contact on a campaign, this section will display what campaign they are part of. From here, you
can also add a contact or delete a contact from an existing campaign.

Groups
Group Name ~ Actions
Sold 2015 [x]

Add to Groups Remove from Groups

The CENTURY 21 Business Builder® tool allows you to create Groups for your
contacts. Groups can include Buyers, Sellers, Past Clients and many more. With a
group you can tailor your communications to their interests. From this section you
can create new groups, place the contact in an existing group or remove them
from a group. To create a new group click on Create. To add or delete the
contact from a group, clock on either add or remove from group.

History

Summary Listings - Alerts (0}, Saved (0), Viewed (0) 0 History
This is a list of your contact's events in the system since they became a contact. atus: New > Remind > Send Email More Adt

Notes & Events

Marketing o 30170411
You added the contact to

By clicking on the History Tab you will have a list of the contact’s events
in the system since they became a contact.



Creating Marketing Pieces
BEST BUY

Looking good has never been so easy

Creating professional marketing and getting it into your
contacts’ hands can be a snap. Choose from a large

ONLY OME

library of over 500 professionally-designed templates i

CENTURY 21" AGENTS. -

and customize them as you wish with our easy-to-use

WYSIWYG (what you see is what you get) design editor.
Make a lasting impression and send your materials as
email, or professionally print them.

Every sales associate affiliated with the CENTURY 21®
System is provided access to 21 Business Builder®, a
best-in-class marketing and CRM platform! An
upgraded version can also be purchased.

Top § thi y
potential buyers off

* Targeted, polished, and relevant marketing to connect
with more leads and contacts

* New tools to help manage the conversion of leads into
closed transactions

* A robust Contact Relationship Manager (CRM) that
fully integrates with LeadRouter™

Timely, Targeted and Relevant Marketing

500+ Easy-to-use templates, all in one place
—  Flyers
— Postcards r
—  Newsletters . o
—  Campaigns | "t"i‘,,"”‘w
— Guides A

— Animated Greeting Cards
— And more

Feliz Ano Nueve
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ABRIL 2017

Educate with newsletters

APRIL 2017

New articles monthly

You can add your own links, listings,
articles and more

You can edit the new monthly articles
before the newsletter is sent each
month

Relevant, timely and
targeted Drip Campaigns

CENTURY 21" AGENTS

Ellen
Ros

Call Me Today!

425555555

Call Me Today!
Call Me Today!

Multi Distribution Options! |

In just one click you can connectwith ...
contacts \

Save to use again =

& Publish to Web and Share

Copy this URL and paste it to an email, to a website or to your favorite social
network.

sh your favorite social network!
AE0Se



Dashboards  Contacts  Marketing

Getting started

Marketing Center

The marketing templates are
located under the Marketing Tab of
the Navigation Bar

Guides & FAQs

Customize your communications with the WYSIWYG Editor
(WYSIWYG = WHAT YOU SEE IS WHAT YOU GET)

« Make edits directly within
your print piece

« Add photos from your files or
the image library

+ Change text color, size and
font

» Insert links to videos, websites
or social media

+ Add Google Maps

Dashboards  Contacts ~ Marketing  Listings  Help

Marketing Center

My Campaigns Marketing

The first step is to choose the oy i
template you wish to use from
the Design Library. Here you
can create single market pieces Design Library
or drip campaigns. S

Print Marketing

Guides & FAQs

ide for Print

Shopping Cart FAQ
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When creating a single marketing
piece, click on the template you
wish to use.

Then Click on Personalize to begin
customizing the template.

Editing text, changing fonts, adding links
and pictures are only a few of the edits
you can do using the editing bar located
at the top of the template.

Once you have finished all of your edits,
click on the save icon.

You will be prompted to save the
template. If you like, you can change the
template name at this point.

After you click on Save, you will be
brought back to the template. To leave
the template, click on Exit.

BRRE seser search

Font Family

Martin Popp
CENTURY 21 Affikated

License #6502366381
248 885.0723

e0

~ FontSizes v
meiew B 1 U A~

=

B[

Fersonsive | | omposeEmal

b I

Q& 2

xMm

Y

Gzniuvz'

AFFILIATED

=

¥
=

|2
o




Dashboards. Contacts Marketing Ustings Help

Once you have saved and
exited the template you are NOW | s e - ssaeen oy nemes e
ready to email the femplate.

—( Add green to your home's value R
You can also share this across R
social media platforms by woeiss
checking the Publish to Web e —
and Share box. =4 ] (e

Publish to Web and Share

Emailing a template is very
easy. Just click on the TO T
icon and choose from list of
contacts you would like to e I —
send the email fo. SR——

In the body of the email you
can also choose to attach a P
showcase property or include sl
social media links. To learn

how to set up the Showcase e s i st 9150

Properties feature, please visit

the help section buy clicking

on the Help tab located at

the top of the page.

. N
You can either send the email Compose Email from Martin Popp
. ¢ : 5
now or SChedU|e It to be sent Schedule ‘ ‘ To: | Andy Prebish (aprebish@hotmail.com) x
at a Iater date Recipients receive their own copy of the email and will not see other recipients.
Marketing emails can be sent only to your contacts.
Deliver: Compose Email from Martin Popp
e o B3] subject: Add greentc | send Now ‘ | To: | Andy Prebish (aprebish@hotmail.com) x
April 2017 o Recipients receive their own copy of the email and will not see o
£  Paragrapl Marketing emails can be sent only to your contacts.
Su Mo Tu We Th Fr Sa
Deliver:
Today ﬁ Subject: Add green to your home's value
14] 15
10/ (IR17) “‘m 20) 1) 22 B 7 U E = = E Paagraph ~ FontFamly ~ FontSizes ~ 3=
23| 24| 25| 26| 27, 28| 29

30!
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Creating Drip Campaigns

In addition to single email templates,
you can also create email drip
campaigns. This allows you set up a

Marketing

Listings

Help

Marketing

Me

Monthly Newsletter

My Campaigns Keep-in-touch with cust

series of emails that will go out to your My Designs
clients at predetermined interval. Images
Mailing Lists EMAIL MAI

To start a campaign, click on
Campaign Templates.

There is a robust selection of
campaigns available. The Birthday,
Purchase Anniversary, and Month
Newsletter campaigns are very
popular.

Scroll through the selections to see all
the available campaigns.

Once you have selected the
campaign you wish fo use, click on
Choose this Template on the right.

Each campaign has four simple
steps. Once you complete these four

search

Design Library

Calnpaign Templates

Emdil Mdrkeurng

Print Marketing

Choose this Template

Choose this Temglate

steps you will have created your )
campaign.
Cam

For in-depth instructions on
how to create drip campaigns,
please see the Campaign
section underneath the Help
tab located in the navigation
bar.

Campaign
get started

o 10 plan shead and send emails and/or direct mail marksting pieces to cor
iid a New Campaign

cts an a predefined schedule. To

Depending on what Market Leader praduct type you have, Campaigns inchide the fallowing functionakty.

ing a basic campaign enables you to

What is the difference between building a Basic and an Advanced Campaign? E
select 3 pr mpsign and add ly two steps. Buiding an

y i enables you to select 3
pre-buill campaign and /d a campaign fom scrate

Basic

75



Help and Training

The Help Tab

If you need help or desire additional
training on the Business Builder tool,
you can find great resources under
the Help tab located on the
CENTURY 21 Business Builder®
navigation bar.

Click on Training and a new
window will open up that highlights
the Business Builder training
opportunifies.

There are links to the Get Started
Guide, webinars on the CENTURY 21
University$M site and short tutorial
videos.

Mobile Optimized Version

With the CENTURY 21 Business
Builder Mobile Optimized Version
you can now manage your client
data base from your phone or
tablet. Add contacts, search for
contacts and send email are only
a few of the activates you can
do.

Deshboards  Comtacts  Marketing  Listings Help

Training
New Contacts (21) Getting started

Cantact Created LeadRouter Status

Leads
Cralg Schwarz 27 A
Cantact Custamer Support at

7 1.877.221.2765 7|

Email.
C21support@centuryzi.com

Upcoming Reminders (0)

‘Add New Reming

contact Reminder Date ~ Type Actions
No records returned
| [=

Featured Training News & Updates Real Estate Stream Podcast

Getting Started S =

o

Recorded P

Market Leader System Basics #13 Making a Great First Impression

Our Best Emad Templates S S At Episodes

Three Steps to Getting Started:

Popular Topics

B Getting Started Series

contact base

Three Steps to Getting Started

i the Getti we are going 10 walk you thiough the three essential steps to get your

m 10 engage your leads with

sder training, activate your account and

1. Set Up You
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SUGGESTED ACTIVITES

ACTIVITY ONE  CREATE A MARKETING PIECE IN THE ADMAKER TOOL

CREATE A CUSTOMIZED TV AD USING THE
ACTIVITY TWO CENTURY 21® ADMAKER TOOL

VIEW THE DIGITAL VERSION OF THE PREFERRED
ACTIVITY THREE CLIENT CLUB — At Home With CENTURY 21°

ACTIVITY FOUR ACTIVATE CENTURY 21 BUSINESS BUILDER TOOL
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Learning & Listings

CENTURY 21 University®

My Listing Widget



CENTURY 21 UNIVERSITY

Centunsyy

UNIVERSITY

Welcome to CENTURY 21 University® |

A key component to long-term professional
success and profitability in real estate is ongoing
education and taking control of your business
development. The C21-U™ team is proud to offer
award-winning learning to help you. We have
made Training Magazine's Top Lists of organizations
known for their exemplary learning solutions for
several years (Top 125 in 2002-2005, 2007, 2010-2014.)

Whether you are a Broker, Office Manager, Training
Director, Experienced Sales Associate, or a New
Sales Associate to the CENTURY 21®brand or real
estate, there are programs dedicated to help you
get started and grow your business.

Take time to familiarize yourself with all the
CENTURY 21 University courses and resources
available to you as a System member.

Not certain where to begin? Start with
210nline.com > C21 University

Here you will be greeted with a comprehensive
review of all the programs C21-U offers, that
includes 250 videos, topical webinars, online
courses, coaching partners and more!

Your next step will be to visit the C21 University®
Schedule site and build your learning plan around
the programs and dates that accommodate your
schedule. The maijority of sessions do not require
registration. Simply save the date on you calendar
and join class on that day of with a live instructor
utilizing either your handheld device or computer.

Types of Learning Available:

-Real Estate Skills
-CENTURY 21 System Tools
-Management Courses
-Coaching

-Continuing Education
-Designations

SKILLS. HABITS. ACCOUNTABILITY

Transform Your Business
Productivity Enhancement Program

Register for PEP today!
“ a0 s

& G €21 University
Imo, et 21K likes
i

Joe Lins Best Practices  *
Interview with Laurie
P

Social Media /
Technology Classes

© The CE shop

COMMERCIAL"

View all available classes on c21university.com/schedule
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Exploring the CENTURY 21 University

Need Help? | 210Online | Manager View | My Registrations | My Transcript |[Resaias Ql

el Home How To Videos | Course Schedule Learning Resources

New Series

C21-U Video Feature: Rett Harmon, owner and accomplished realtor for C21 Novus Realty,
Carrollton, Georgia speaks to the importance of businesses giving back to the community, and
what he looks for when recruiting a successfugmeamber of his team.

T | e (e [ e [ e
] E
P p—— (_‘g‘.;al
E' rl_l |||'||| E: - - ] . "Where Learning Means Business”
mavissary
Browse Courses | How To Videos | Course Schedule | Forum | Blog | Leaming Resources Hinrm:E

UL il Courses— H SO "’Fl

Hame > Browse Courses » The CEShn

Here you will find a list of our e m—

featured learning opportunities. This

includes CREATE 21®, CE Shop, cor S— T TS e 0
CARTUS®, Brian Buffini Live Events,

Industry Certifications and much
more. Instructor Audience Duration . (V] oy

Carolyn Frazeur Ssles Associae 1 Hour TS 58 Likes

215t Century Prospecting Technicues 1o

Accredited Buyers Representative (ABR®) niore

Instructar Audience Duration o [mi¥) it}
Carolyn Frazeur Everyone 3Days s [E—— 35 Likes

Brian Buffini: Live Events nicre

Instructor Audience Duration P o) e}
Brizn Buffini Everyone Varies S s 3 Likes

CARTUS o
structor Aucence Durstion e =y i}
Various Eueryone Seft-Pacad 0 comments 58 Likes
CE Shop nicre
Instructor udience Durstion o i)

Various Everyane Varies - 0 comments 0 Likes



How To Videos

Oenfuvz
Videos On Demand! 250+ videos -
YouTube user experience.

How To Video library accessible on
most PCs and mobile devices.
Playlist channels include: Working
with Buyers, Working with Sellers,
Commercial, Social Media, Brokers,
Webinar Recordings, and more!

Brian Buffini Global Conference Washington
DC 2015

C21 Affiliate Community Leadership 2014

New Sales Associate

My C21 Website Navigate 210nline

Course Schedule

What good is having great programs if
you can't find them, righte CENTURY 21
University® makes finding what you need
and getting you there fast and easy. Go
to >> c21university.com/schedule > for a
complete list of all scheduled classes. The
schedule is updated monthly with newly
added topics and class dates / fimes to
choose from.

Having trouble accessing the classroom?
Troubleshooting Guide

- Ensure pop-up blockers are disabled

- Attempt to join class using a different browser
- Clean the browser’s history

- Make sure that JAVA is up to date

- Make sure that FLASH is up to date

- Contact Live Technical Support @ 877.221.2765

CREATE2] - 1175 DaveRuzek | SalesAssodate Hoursf13 | Register | $000

CREATEZ] - 1180 Caryn Yates Sales Assodiate Hours/13 | Register | $000
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Forum ‘

CENTURY 21 University® has opened up
this unique opportunity to share and
inform amongst the professionals in our
system. Select a forum topic and begin
your own thread by clicking the New
Thread button. You may leave
comments to threads opened by

others, review the guidelines on using this
forum. Please leave comments that are
respectful and useful.

EI|I:Ig ‘

Do you like to blog or have a blog
article to share with your C21®
peerse Submit a blog article and
get a $5 Gift Card sent to you!

Your article will be published under
your name and office. Email to:
C21.University@realogy.com

Learning Resources

Find course materials and
additional information under the
Learning Resources tab.

Industry Observations

To suggest a new Farum Topic please send your suggestions to

Community

Aetive forum contributors who have proven helpful to the C21 o
Univers: can be nomnated and gwen a shout out nght here.

Commercial

The Pro’s Prose

SUBMIT A BLOG AMD EARM A 55 STARBUCKS GIFT CARD!

Do you fike 10 biog of have & blog aick 10 share with your C2L peers? Subit a biog article and gel a 55 GIMt Card sent 10 you! Your aticle will e
i nager. Ema to: enmyneaig; 2o

published uriter your name and ofice. Don't forget 1o inform your Ma

es can crush it online in 2017

File Name Description Downloaded

217001 & SvaTEms

COMMERCIAL

cReaTEZ

INTERNATIONAL

nsgement Academy IMA)

NAR INFORMATION

oNBoARDING

o

RECRUIING

SOCTAL MEDIA

TECH TIPS

11 stjectis)



http://c21university.com/forum-user-guidelines
mailto:C21.University@realogy.com?subject=Submit a Blog

FOR NEW SALES ASSOCIATES
CREATE 21® Blended Learning Format

Course Requirements

« Aftend 13 live, online sessions
«  Complete all homework assignments
Pass final exam with 75% or better

«  Obtain a minimum of 2 listings and 1 buyer-side transaction within

120 days of the class orientation.

Skills for Build Solid

Work Habits

Driving
Production

Online activity dashboard for

Tracking and

Accountability

productionreporting and Eligible fo,r 32
manager reviewin real-time. CRS credifs.
Wk M T W Th F
‘ 1 ‘Orientation ‘ ILW ‘ ILW | ILW | Assignment’
‘ 2 ‘ Practice ‘ ILW ‘ ILW ‘ ILW I Assignment’
‘ 3 ‘ Practice ‘ ILW ’ ILW ’ ILW , Assignmentl
‘ 4 ’ Practice ‘ ILW ‘ ILW ‘ ILW ‘ Assignment’

Tech Support and Orientation Certification and course
completion credit happens
&mu'yzl ILW Instructor-Led Webinar when the Agent obtains two

UNIVERSITY

Assignment | Homework Assignment

Practice Practice and Review Time

listing agreements and one
sale within 90 days of taking
the course.
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FOR EXPERIENCED SALES ASSOCIATES

PEP =— Productivity Enhancement Program
Course Recommendations

. Make 21 contacts per day
. Complete reports on the PEP Reporting site each week
. Obtain 2 listings by end of week 8

PEP Group Coaching Features

. 8 week accountability program

. Prospecting Activity Dashboard

. Real-life prospecting activities

. Driven by the Sales Manager in the Office

. Designed to increase Per Person Productivity

Sales Manager Driven
. Managers meet 1x week for Thour with PEP Coach
. Sales Associates meet 1x week for Thour with PEP Coach

. Program focuses on:

o CLACC
Contacts - Leads — Appointments — Contracts — Closings

o  Conditioning behavior
o Prospecting and making contacts
o Identifying habits that need attention



MY LISTINGS WIDGET ON 21ONLINE.COM

In the My Listings widget on the homepage of
210nline.com you are able to find property
details and links to your listing’s slide shows,
YouTube video, and property detail page on
C21.com. In the My Listings section you will also

be able to edit your listing’s unique property and

videos.

To easily access your listings in the My Listings
module, click on the View All Listings link.

To find a property’s information and
links, click on the blue down arrow in

the top right hand corner of the listing.

The listing will then expand to show
links to the

1831 Annesley Rd

East Liverpool, OH 43920

http://www.century21l.com/pro...

Show More Details

e ®
,

The first link is for the property detail page on
century21.com. Clicking on the green Show
More Details bar will bring up a fop level
overview of the property. The purpose of this
page is to show all data points entered for this
listing. The data points include property
information, property pictures associated with
the listing, map view and video/slide show links.

From here you also have the ability to view a
statistics report, edit the Unique Property Site URL,
edit the Unique Property Site and edit the
property video.

© MY LISTINGS

<® view All Listings

— .
(J= New Listings

= Recently Viewed

Most Recent

, - o
— ~ y
i

_ Seaei sl RN

t: | Pice MS DD List Date Showing 1 through § of §

more Lake Rd

wp, M1 48116

Unique Property Site
Branded Tour
Non-Branded Tour

Add Video

YouTube

Edit Video

~
1831 Annesley Rd .
East Liverpool, OH 43920

http://www.century21.com/pro.

THIS PAGE IS NOT INTENDED AS A PREVIEW FOR THE LIsTING. THE | Unique Property Site

ITS ENTERED FOR THIS LISTING. AS ALWAYS, ANY CHANGES PLEASE  http://1831AnnesleyRd.c21.com

__fooL.

Branded Tour
http://cdn.propertiesonline.co.

Non-Branded Tour

http: //www.listingserver.comy.
Add Video

N

BN e BT .- - &
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Using the Report and Edit
Features

View Report

Clicking on the View Report Link

will open the Property Activity
Trend Report. Here you will find
Property Listing Feafures, a
Activity Trend Report and
Property Update Timeline.

Each listing is given its own
Unique Property Website. The
subdomain name given to the
site is the property
address.c21.com.

Please note that the URL
subdomain is the address as
entered in to the CREST EDGM
System. If the street type is
abbreviated (ex. Rd. for
Road) than that is the way it
will appear in the URL.

1831 Annesley Rd, East Liverpool, OH 43920 0 T

PLEASE NOTE: THIS PAGE IS NOT INTENDED AS A PREVIEW FOR THE LISTING. THE PURPOSE OF THIS PAGE IS TO SHOW
ALL URTA PUINIS ENITERED FUR TALS LISTING. AS HLWATS, ANT CUAALIGES PLEASE REFER TO THE CREST LISTING
MANAGEMENT TOOL.

MLS# 3839281

Status: Active
Price: $369,000
Beds: 4

Baths: 3 full baths and 0 half baths !
Square Ft: 3952.00

Propesty Activity Trend Report
Listing ID: 25427932 prigt this rspart

ADDRESS:

1831 Asoesley RS
East Liverpool, OH 43920
PRICE:
536,000

MLs#:
3u0s1

Property Listing Features

Feansce Usage
Property Phctos b
Property Fleorplass °

Virtual Toar, Ud Defivery 0
Virtual Tosr, Basmboo Delivery 0
Virtoal Tow, Pix Delivery 0

Most Used Features

Activity Tred Report
ToDate

Last 30 Days

Property Activity Trend Report

Total Theu Last Moath, Last 30 Days
2816 Appeared in Search Results ;) Appesred im Sesrch Revalts

Detail Page

1
0
]
[l
[

[
]
o
o

Pristed

Edit Unique Property Site URL

MLSID 3839281
ADDRESS51831 Annesley Rd
CITY East Liverpool
STATE OH

ZIP 43920

Subdomains For This Listing:
ACTIVEhttp://1831AnnesleyRd.c21.com

To change the unique property site address for this listing. please enter your preferred Subdomain url below.

Update Subdomain For This Listing:

(Adding a new subdomain may take up to 24 hours to process)

.c21.com Add Subdomain

Subdomain: hitp:/

You have the ability to change the subdomain name if you
wish. An example would be if you are marking an iconic
property you could create a subdomain to reflect the
properties name (i.e. www.gettymansion.c21.com.

The extension of the URL will always be .c21.com.



http://www.gettymansion.c21.com/

Using the Report and Edit
Features

This tool allows you to update your
Unique Property website and to post
directly on Craigslist. You can also view
detailed visitor statistics to see where
your listing website traffic is coming
from.

PLEASE NOTE: Some listings in the My
Listings widget on the homepage and
on the list presented here may not have
a link to "edit unique property site" or the
edit pencil because the property does
not meet the qualifications to be
marketed on Century21l.com.

Edit Video

With the Edit Video tool, you can
choose the voice, music and length of
the video. With this tool, you can also
create a non-branded version of the
video.

You have the option to set up default
settings so that each of your videos will
share the same traits.

To create a unbranded version of the
video click on the Create Unbranded
Video link.

To have all property videos share the
same music, voice and length, click on
the Default Seftings.

@ Need Help? (877) 221-2765

. Powered by
UNIGUE PROPERTY Properties Online, Inc.
simes

Control Panel Zakk Easterbrook

- 1831AnnasieyRd.C21.com
Sy RS £ 2072087

Your listing information (beds & baths, price, address, etc.) must be updated in CREST EDG system before it wil
appear here. Please contact your Broker o Office for on how to this

Control Panel for 1831 Annesiey R, East Liverpool, OH 43920

Property Website Designs Listing Details Marketing Tools
@ website settings @ colorscheme [ B video Manager
&) oomain tame - eader @ ozl vizes @ oL Aver (eraiesiist)
LS Compliant Links 151 evout QR Code

il websice stats ' agant Email elast

E;J Order Sign Riders
Learning Center Listing Presentation Tools Ton 3 Reasons to Go Pro!
[5) Getting Started (3 Listing Video

[ oesian Ties X Flyer andget even more awesome listing promotion took!

. Flyer Biack = 3
X oo ancape 8 I

ain A PDF Presentation Smort Leod Cature Vidao buidar Maxe Deign Options

Learn More

oon e

[ POF Presentation

= Additional Fees Apply.

1831 Anresley RG, East Liverpool, OF 43920

‘ 183t AnoesyRa.C21 com

Welcome to the Video Manager Tool!

You can modify several video design elements including the music, voice over talent, and the video length. If you don't see your
video here yet, don't worry, it is being processed and will be online soon!
If you have any questions, please contact Properties Online Support at 1-800-826-5123 Ext 5

Current Status

Video is online.
This video is curently in sync with CREST EDG. Changes made in CREST EDG may take 24-35 hours to be reflected in this video.

Branded Video for 1831 Annesley Rd, East Liverpool, OH 43920

® it viceo

1831 ANNESLEY RD, EAST LIVERPOOL, OH 43920

Direct Link. [T /e sresereieconttos soy sasera/aooane motosase 3l [Q o |
Download Video (MP4): [atze://eea. oy [ & “oowkon |
YouTube Link: [BEse://me.yostote con/uatehtve-cutatosnze Qe |
Embed Code: [sersor teea"reta/ = ST

Last Built: 11/7/2016 11:24:07 AM

MLS Video (Unbranded)

|||k} Create Unbranded Video

Default Settings

Default Settings for this account have not been setup yet. Once your setting are created or updated, they will be used the next time a
fiew Video Is created.
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Edit Video

To make changes to the
video, click on the Edit
Video on the right hand
side of the page.

To change the background
music, voice or video length
choose the one you want and
click on the radial button to the
left.

Once you have completed you
selections click on the Build
Video button af the bottom
right hand of the page. Please
note it may take up to 36 hours
for your changes to take
effect.

Welcome to the Video Manager Tool!

“You can modify several video design elements including the music, veice over talent, and the video length. If you don't see your
video here yet, don't worry, it is being precessed and will be online soon!
Ifyou have any questions, please contact Properties Online Support at 1-800-826-5123 Ext 5.

Current Status

Video is online
This wideo is currently in sync with CREST EDG. Changes made in CREST EDG may take 24-38 hours to be reflected in this video.

Branded Video for 1831 Annesley Rd, East Liverpool, OH 43920

A

A Contrel Panel SUPPORT

" =y Rd,Zast Liverposi, OR 43520 e
_ 1831 ArresieyRd.C2t.com

Video Editor

Backeround Music

T = H I

5 | e Savect Home w

@ | adbient cnin H I

Voice T alent

Slort & Sweet - Up to 1 minute long
~'| 5 emzas= Up To 6 Image=s

= | ftimai - Up to 90 s=conas long
| 5 =mems= Up T= 12 Images
@ | sty - up to 3 mintes tong
@' | 5 ewcsse Up To 25 Images

If you have any questions, please contact
Properties Online Support at 1-800-826-5123 Ext 5.



Unique Property Site
http://1831AnnesleyRd.c21.com

Edit Site

Here you will find a quick link to the
Unique Property Website and a link to
the Unique Property Site editing tool.
This tool allows you to update your
website and to post directly on
Craigslist. You can also view detailed
visitor stafistics to see where your listing
website fraffic is coming from.

PLEASE NOTE: Some listings in the My
Listings widget on the homepage and
on the list presented here may not have
a link to "edit unique property site" or the
edit pencil because the property does
not meet the qualifications to be
marketed on Century21.com.

Branded Tour
http://cdn.propertiesonline.co...

Non-Branded Tour
http://www.listingserver.com/...

YouTube
http://www.youtube.com/watc...

The Branded Tour link provides you with
a URL for the tour that you can embed in
your website or social media platforms.

The Non-Branded tour is a link fo a
picture slide show of your property.
Please note that this is not a Non-
Branded Video. To obtain a Non-
Branded video that you can use in your
local MLS as virtual tour, click on the Add
Video link directly under the Non-
Branded URL.

The YouTube link is provides you the URL
and direct link to your videos YouTube
page. If you wish to edit the video click
on the Edit Video link.

~
1831 Annesley Rd .
East Liverpool, OH 43920

http://www.century21.com/pro...

: VZ Unique Property Site

e http://1831AnnesleyRd.c21.com
Control Panel Edit Site

LOG ouT 2 ser settings
v

1831 Annaslay Rd, East Livarpes, OF 43922 Branded Tour

- 1831AnnesleyRd.C21.com http://cdn.propertiesonline.co...
Syrest from CREST £0G an 1420/2017
Non-Branded Tour
2w rver. /.
our listing information (beds & baths, price, address, etc ) must be updated in GREST ] 1LLP*//www.listingserver.com/.
appear here. Please contact your Broker or Ofice Administrator for information on how to accomp

Add Video

Control Panel for 1631 Amesley R, East Liverpoot, O 43520

YouTube
Property Website Designs Listing Details http: //www.youtube.com/watc...
R ° L edtvdeo |
K & Edit Video
@) pomsin Name = Header @ ectemsi viceo
MES Compliant Links 1 Layout
o website stats R T
B8 order sign riders ©
Learning Center Listing Presentation Tools Top 3 Reasons 1o Go Pro!
() Gatting Started () usting video|
() Design Tips L riyer and get even mere awesome Ising promotion tools!
. Design Tips L Flyer Black P S =
A FaQs A Fiyer Landscape =l
) ot oo s o o oo e o B
() Howto Order = Sign Rider {@ POF Presentation
wto . |
1831 Annesley Rd

East Liverpool, OH 43920
http://www.century21.com/pro...

Show More Details

Welcome to the Video Manager Tool!

c
3
-]
e
o
e
[=]
o
3
@
2
(1]

You can modify several video design elements including the music, voice over talent, and the vid o
video here yet, don't worry, it is being processed and willbe onine s|  NTEP://1831AnnesleyRd.c21.com
If you have any questions, please contact Properties Online Support at 1-80 —
Edit Site

Branded Tour

Video is online. http://cdn.propertiesonline.co...
This video is cumently in sync with CREST EDG. Changes made in CREST EDG may take 24-38 hours to be refle
Non-Branded Tour

Branded Video for 1831 Annesley Rd, East Liverpool, OH 43920 - .
http://www.listingserver.com/...

A

Add Video

YouTube
http://www.youtube.com/watc...

Edit Video
r

1831 ANNESLEY RD, EAST LIVERPOOL, OH 43920

Direct Lini[ X O o Qe ]
Download Video (P4 = 2 Do
YouTube Link: [FE0a//m yeueae aaseaniv=-eaeraieas 1o o o e ]
Embed Code: [ e T =

Last Built: 11/7/2016 11:24:07 AM

MLS Video (Unbranded)

Unbranded video has not been created yet.

|||k} Create Unbranded Video

Default Settings.

Defautt Settings for this account have not been setup yet. Once your setting are created or updated, they will be used the next time a
new video is created

el
o
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SUGGESTED ACTIVITES

ACTIVITY ONE

ACTIVITY TWO

ACTIVITY THREE

ACTIVITY THREE

NEW SALES ASSOCIATES TO REAL ESTATE SIGN UP
FOR CREATE 21°®

EXPERIENCED SALES ASSOCIATES SIGN UP FOR
THE PEP PROGRAM

VIEW ONE HOW TO VIDEO ON CENTURY 21
UNIVERSITY®

ATTACH A NON-BRANDED SLIDE SHOW TO A
LISTING IN THE MLS



Ceniuu/2|

Business Tools

AGENT Financial Tools (AFT) CENTURY 21 National Awards and
AFT Lite and AFT Full Version Ronkings
CENTURY 21®Service Pledges CENTURY 21 National Events

BUYER SERVICE PLEDGE®
SELLER SERVICE PLEDGE®

Quality Service Survey



AGENT FINANCIAL TOOLS

Managing Your Business

No matter how many transactions you
complete, being a top-notch real estate
professional entails understanding and
handling the many other vital elements
involved in managing your business.

As part of the CENTURY 21®System, you enjoy

k. T o "
exclusive access to a full range of tools and s ; REAL ESTATE
resources that will help you stay organized, " 8 T

on top of your business, and ahead of the S ——— 3 800C21.GOLD
competition. - . ey

Agent Financial Tools (AFT) [ |
The Agent Financial Tools (AFT) platformis a pr——

no-cost, Internet-based application that helps peS——

you define your current economic standing S Your R

and develop a customized financial plan to e——

help you achieve long-term productivity and
profitability goals.

By inputting your financial information, you can
quickly and easily determine how many sides
you must close and what your level of
prospecting should be to meet your financial
goals. The AFT can be completed in minutes,
and in only three easy steps!

For more detailed instructions HowTo Videos
on the benefits of using the AFT

please watch this video tutorial
located on C21® HowTo TV

93



To find the Agent Financial Tool (AFT),
logon to 210nline.com and click on
Managing Your Business on the
Navigation bar.

In the left column click on Agent
Financial and Planning Tools.

In the middle column there will be a
link to the AFT. Click on the link and a

new window will open with the AFT.
u!

Step One - Goal Setting

Simply fill out the requested fields.
National averages are provided for
your reference.

Once you are finished click on
Continue to Step 2.

Tools Working with Client|

My Rannris

Agent Financial and Planning Tools

Managing Your Business

Relocation, Referrals & Affinity

Programs

DOCUMENTS
]

AGENT FINANCIAL

D -

0owa;

University About CENTURY 21

RealSatisfied/Quality Service

Discounts and Perks

Community Service

Tools  Working with Cllents My Business

€21 University  About CENTURY 21

AND PLANNING TOOLS

FT) s SMARTER BOLDER FASTERS!

RELATED LINKS

Agent Financial Tools

Step 1 - Goal Setting

Please enter your information in the fields provided and click the Continue bution below

o =

Please select the Start Month and Year:

How many days do you plan on working during this period?

What is your desired income for the next 12 months?

Whatis the average home sale price in your area?

Whatis side?

What is the average agent commission spit?

What percent of open sides do you close?

What percentage of your total sides closed are buyer sides?

What percentage of your listings go to contract?

On average, how many contacts do you need to meet to resuit in one closing?

[select Montn

Fl

E

F

Fl

E

=] [selectyear =]
(220 is a normal work year)
(National Example = $100,000.00)
(National Example = $175,000.00)
(National Example = 2.5%)
(National Example = 50%)
(National Example = 80%)
(National Example = 51%)
(National Example = 75%)

(National Example = 75)
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Step Two - Closing Seasonality

Using percentages, fillin each month
in accordance with your closing
experience. Ask your broker for the
office seasonality or check with your
local board for the areas seasonality.

Once you are finished click Continue
to Step 3.

Step Three - View Your Results

Based on the information you
entered in the first two steps, you will
now know:

« Your Production Goals

+ How many listings a month you
need to hit your goals

+ How many sides per month, based
on the seasonality of your market,
you need to close

+ How many contacts you need
each month to reach your
financial goal

Agent Financial Tool Long Form

If you wish to develop your planin
greater detail, you can utilize the AFT
Long Form by clicking on the AFT Long
Form Link.

Step 1 - Goal Setting

Step 2 Closing Seasonality

Please enter your infarmation in the fields provided and dlick the Continue button below

January; 9 % July 10
February: 8 % August: 9
March: 10 % September: 8
April: 9 % October: 8
May: 10 % November: 6
June: 9 % December: 4
Total Percent: 100%

Step 3 - Your Results

Agent Financial Tool Form-EZ

Welcome to the Agent Financial Tool CAFT") Form-EZ. We hope you will find this tool useful in setting and reaching your financial goals.
If you prefer to use the Standard Agent Financial Tool Long Form, CLICK HERE.

Step 1 - Goal Setting

Step 2 - Closing Seasonality

Step 3 Your Results

Report Title Display Report Report Title Display Report
“Your Production Goals: View Report Sides by Month: View Report

Listings by Month View Report Contacts by Month: View Report

Agent Financial Tool Form-EZ

Agent Financial Tool Form-EZ

Welcome to the Agent Financial Tool ("AFT”) Form-EZ. We hope you will find this tool useful in seting and reaching your financial goals.
If you prefer to use the Standard Agent Financial Tool Long Form, CLICK HERE.

T e T T ——

frem——— [ viewropor | Contacts by Mot

Where to find the Agent Financial Tools EZ-Form



The Results (SAMPLE RESULTS ONLY)

Jan
2012

2012

Mar
2012

== e
Desired Income Next Year: $100,000.00
Work Days: 220
Daily Contacts: 8
Total Sides Open - Buyer: 18
Total Listings Taken - Seller: n
Total Units Open: 26
Total Closings: 23
SERSSEIEIEEonEcs “
pr May u ul Aug P ot o Value of a Day: $455
Value of an Hour: $57
Forecast for 2012
Value of a Contact: $57

Jan
2012

Feb
2012

Har
2012

Apr May  Jun  Jul  hug  Sep Ot Nov c
2012 202 2012 2012 2002 201z 22 2012 2012 Jan Feb Mar  Apr May  Jun

Jul Aug Sep Oct Nov Dec
201z 201z e01z 20l 2otz 20le  zolz  eole 2ol 2ele  Z01z  2elz
Forecastfor 2012
Forecast for 2012
‘The calculations for monthly values above are rounded up. The calculations for menthly values above are rounded up.

Each report can be individually printed.

To have all the individual reports rolled up into one PDF report click on Download Worksheet
on the Results page.

Step 3 - YourRes

‘Your Production Goals: View Report Sides by Month:

Listings by Month: View Report Contacts by Month:

. FASTER
rtunity Act



CENTURY 21 BUYER AND SELLER SERVICE PLEDGES

Commitment to Your Clients Needs GHIWZI
The Service Pledges shows your buyers that you

are committed fo them and their needs

BUYER SERVICE PLEDGE®

Where to find the BUYER SERVICE PLEDGE

210nline.com®>About CENTURY 21>Brochure Library>BUYER
SERVICE PLEDGE

-g-h advied ot Be sakee of e o oo vioboraién s conlempiaind lry fils CINIURY 11 bever Sanvce Pledn Carficale may
= meriasion o by spetvation crren o #un 36wk ns rmpraarries sy
ir=Lampimerith 7= loa:lcwl!s’urd Fraem s
el o ey b ndmhim—u:ll—h 31 Fobt Beyur Sandca Pladae Carficate, e buyw fm o

Erodsas St s ot inarsn danty semd
IR 1 shes n;»...u—:.p.m..m—n.mem Vol el iy e e
panize.

C}zniuun'2I
SELLER SERVICE PLEDGE® CERTIFICATE

SELLER SERVICE PLEDGE®

Where to find the SELLER SERVICE PLEDGE

210nline.com>About CENTURY 21>Brochure Library>SELLER
SERVICE PLEDGE

Fhone

e CINTURT 1% Sa8erSarice Pece Cptieaie spuhen i e o imton b el st of e S __sop. oo
ertempicied iy s Saber Servic Padus may chang! Eurme of o st
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CENTURY 21 QUALITY SERVICE SURVEY

RealSatisfied/Quality Service

A safisfied client is a great way to
ensure a strong book of future
business. A satisfied client willing to
go on record about his or her
experience is a fabulous tool for
consolidating your position and
gaining referral business! A
dissatisfied client , willing to express
the reasons for his or her
dissatisfaction is an equally powerful
tool, and can be used to make
targeted improvements that can
ultimately increase your business.

The CENTURY 21® Quality Service
Survey (QSS)allows you to do just
that! Century 21 Real Estate LLC has
teamed with RealSatisfied™ to
provide an enhanced customer
feedback program. This partnership
provides:

* A comprehensive satisfaction
survey, reflective of the
fransaction process from start to
finish

+ Customer testimonial syndication
and publishing capabilities to
century21.com, realtor.com,
Facebook, Twitter and your
personal websites

+ The ability to benchmark results
to the industry, highlighting
service successes and to help
uncover areas for improvement

+ Complaint escalation process for
quicker responses to critical
consumer feedback

Profile Page

Agent Dashboard

Comprehensive
Satisfaction
Survey

Testimonial
Syndication

1 realsatisfied -
Stephanie Reidhead Contu
-

n 2

CENTURY 21 Sara Reldhead &

Customer Ratings Customer Testimonials

Satistaction 100%

W
PR T RN

Recommendation: 100%

petormance:  100%

[ ‘realsatisﬁed

Profile Page  Sign Out

Profile Settings. +Welcome to your RealSatisfied Agent Dashboard

Statistics

100%

Stephanie Per sherkele e ook e rkerkerke 100%
Reidhead

Completion Rate

WA N W E— —
[ ——

Syndication AL 25%

Your Purchase : Satisfaction

Question Amsmor Lo

g

The Agent : Performance Ratings

Qusstion Aaswor Lo

o

Jim G | Buyer Rating
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Customer Satisfaction and Loyalty

How a survey is sent

Transactions that are closed in CREST EDGM and have a valid client email
address will auto-generate a survey to the client. If an email address is missing
from the tfransaction data in CREST EDG, the sales associate will be sent an email
from RealSatisfied requesting the missing information.

How to Access the RealSatisfied
Dashboard

When logged into 210nline.com, click
on the RealSatisfied/QSS Link located in
the Tool Library

This will open the Dashboard. Here you
can edit Profile Details, Profile Page
Seftings, enable Syndication and send
Survey Invitations.

To learn about using the Agent
Dashboard click on Welcome to your
RealSatisfied Agent Dashboard. This will
open up the video tutorial link.

To view your RealSatisfied Agent Profile
page click on the Profile Page tab
located in top right hand corner.

Additional information, Closing
Feedback Flyers and an Agent Guide,
can be found on 210nline.com under
My Business > Managing Your Business
>RealSatisfied/QSS

—_— ~ F =
Profile Settings Weicome to your RealSatisfied Agent Dashboard

Stephanie
Reidhead

Publishing Services Statistics

100%

" || Recomme ndation RN FREPRRP 100%
Performance  u erderleoderderderkerderkee 100%

Agent Dashboard

LI realsatisfied

Stephanie Reidhead
Prone: (3285

Mobie: 926) 242 1264

Contact Agent

Customer Testimonials

H
W TN

Profile Page

DOCUMENTS RELATED LINKS

‘ Closing Feedback Flyer - Option 2 QSS: Agent Demo Video

Quick visual walk through of the RealSatisfied Agent

i QSS: Agent Guide dashboard

i ©QSS: ROA Admin Guide QSS: ROA Demo Video

i Closing Feedback Flyer - Option 1 Administrators Dashboard

RealSatisfied/QS5S

Quick visual walk through of the RealSatisfied Office



NATIONAL AWARDS AND RECOGNITION

CENTURY 21 Award Programs

Good work deserves great rewards. The CENTURY 21€
System Awards and Recognition Program gives
companies, offices, feams, and individual producers
the same outstanding opportunity to be recognized
and honored for their achievements. The first step
toward earning one of these distinguished
performance-based awards is to learn about their
related criteria and unique privileges.

To learn more about each award and the specific
criteria logon to 210nline.com, click on the Working
with Clients tab then on Promoting Yourself and on
Awards.

Under Related Documents at the bottom of the

page download the 2015 Awards and Recognition
Criteria Brochure.

A sampling of the awards:

2017
. Masters AWARDS

«  CENTURION® CRITERIA

. CENTURION Honor Society

. Quality Service

. Quality Service Pinnacle

. President’s Award

. Dick Loughlin International Hall of Fame
. Top U.S. Individual & Team

. #1 Individual Producer - World

. Preferred Agent Club

EXCELLENCE.
VISION.
OPPORTUNITY.
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2017 Production Awards Levels

Producers:

Masters:

Masters RUDY........uvvveeeeeeeeeee. $137,000 AGC or 35 Award Units
Masters Emerald............cccuuen.... $178,000 AGC or 46 Award Units
Masters Diamond............c.ccc........ $221,000 AGC or 58 Award Units
CENTURION

CENTURION®. ..o, $263,000 AGC or 70 Award Units
DOUBLE CENTURION®................... $526,000 AGC or 140 Award Units
GRAND CENTURION®. ................... $789,000 AGC or 210 Award Units
Teams:

MOSTErS TEAM...evvveeeeeeeeieeeeeee, $273,000 AGC or 70 Award Units
CENTURION T€OM....cvieeeeenn $370,000 AGC or 106Award Units
DOUBLE CENTURION Team.......... $740,000 AGC or 212 Award Unifs
GRAND CENTURION Team........... $1.110,000 AGC or 318 Award Units
Offices:

Gold Meddallion.........cc.cccvevenine.. $1,598,000 AGC or 321 Award Units
CENTURION OffiC€....ccuveeeeeenen $2,399,000 AGC or 472 Award Units
DOUBLE CENTURION Office......... $4,798,000 AGC or 944 Award Units
GRAND CENTURION Office.......... $7,197,000 AGC or 1416 Award Units



ENGAGE

DON'T CALL IT A CONFERENCE

March 11-14, 2018 - Orlando, FL

REGISTER NOW

century2levents.com




SUGGESTED ACTIVITES

DOWNLOAD THE CENTURY 21 BUYER AND
ACTIVITY ONE SELLER SERVICE PELDGES FROM 210ONLINE.COM

COMPLETE THE AGENT FINANCIALS TOOL ON
ACTIVITY TWO 210NLINE.COM

UPDATE PROFILE INFORMATION IN THE
ACTIVITY THREE REALSATISFIED TOOL



TOOL & SYSTEMS REFERENCE GUIDE

Gentury

21ONLINE.COM

CENTURY 21° Latest Greatest!

CENTURY 21 AdMarkers™

Agent Financial Tool ("AFT")

CENTURY 21 Brand Centers™

Brochure Library

Business Benefits

CENTURY 21 Business Builder®

My C21° Site

CENTURY 21 Unique Property Sites

CENTURY 21 University®

CENTURY 21 University
Live Course Schedule

CENTURY 21 University
How to Videos

CENTURY 21 Campaign Centers™

FSBO & EXPIRED SCRIPTS

THE GOLDEN RULER®

Create more professional-looking advertising, in a more
efficient manner, generating significant savings in time and
money while leveraging all that the CENTURY 21° brand can
provide.

Agent Financial Tool ("AFT") Form-EZ is a tool that can be
useful in setting and reaching your financial goals by breaking
it down into monthly tasks.

The Brand Center offers guidelines and assets to assure
consistency across the CENTURY 21 brand and our brand
extensions. It is a great resource, enabling the CENTURY 21
System to easily utilize all of the visual and verbal tools that
are integral to the CENTURY 21 brand.

Check out the available brochures, flyers and sell sheets
provided. You may use these materials for client meetings,
attach to potential client emails or train yourselves or your
teams on relevant topics.

The Century 21 Business Benefits*™ program provides cost-
effective solutions to help manage your real estate business
needs. The program is a compilation of various products and
services by nationally recognized companies offering cost
savings for Brokers, Agents, and Clients.

Provides a CRM platform to design, create, and manage
marketing campaigns to engage contacts and cultivate
relationships.

Provides your professional CENTURY 21 branded website that
you can customize and add pages, videos, market snapshots &
More!

All the listings in the CENTURY 21 System that have at least 6
Good Photos have their WEBSITE!

Provides CENTURY 21 learning courses, videos, designation
classes and self-improvement programs.

This Live Link is self-contained and shows all of the live classes
every quarter so you can plan your learning schedule.

Provides videos from conferences, quick how to’s on almost
every 210nline.com tool, Sales Skill How to’s like How to find
and call FSBOs. Prospecting, Technologies, and Goals

The CENTURY 21 Campaign Center provides an overview of
the current national advertising campaign and other
marketing programs.

Your single central resource for everything Zap® related, How
to Guides, Recordings, and Pre and Post Zap Launch.

Scripts to help guide you with working with for sale by owners

and expired listings.

A measurement tool that provides reports on a number of
consumer views + leads for online property listings.

Where to find

210nline.com > Tool Library > AdMarker.
AdMarker is part of the Brand Studio which can
also found on the home page of 210nline.com

210nline.com > Tool Library> Agent Financial
Tool, or My Business > Agent Financial and
Planning Tools> Related Links

210nline.com > Tool Library > Brand Center.
Brand Center is part of the Brand Studio which
can also found on the home page of
210nline.com

210nline.com > Tool Library > Brochure Library

210nline.com> Tool Library> Business Benefits

21 Online.com > Business Builder Box or 21
Online.com > Tools Library > Business Builder
(Help in BB Tool Bar > Getting Started)
210nline.com > Tool Library > My C21 Site.
Follow Prompts, make sure you save every page
and publish at the end!

Getting Started:

https://vimeo.com/121294329

http://c21university.com/home

http://c21university.com/classes

210nline.com > Tool Library > How to Videos

210nline.com > Tool Library > CENTURY 21
Campaign Center,

CENTURY 21 Campaign Center is part of the
Brand Studio which can also found on the home
page of 210nline.com

210nline.com > Tool Library > EZZAP

210nline.com > Working with Clients tab >
Working with Sellers > Prospecting > FSBO
Listings > scroll down > FSBO scripts
210nline.com > Tool Library > Golden Ruler >
Reporting > Traffic Reports



Gentury

TOOL & SYSTEMS REFERENCE GUIDE 21ONLINE.COm

Listing Management Module LMM

PR Studio

CENTURY 21 Preferred Client
Clubs™ (PCC)

CENTURY 21® RealSatisfied
Qss

ToolKit CMA™

The Milward Brown Report

Listing Video Links

Grassroots PR is an easy-to-use program that helps you
promote your business through the distribution of
prepared press releases to your local newspapers,
magazines, radio, and TV stations.

PCCis an exclusive turn-key solution for keeping in touch
with your past clients and prospects. Clients you enroll in
PCC will receive communications from you throughout
their membership term (you choose — 2, 5 or 7 years).

Provides an automated customer satisfaction survey for
CENTURY 21 affiliated sales associates to use to collect
valuable performance data across all aspects of their real
estate transaction processes.

Contains templates to create and customize CENTURY 21
branded listing and buyer presentations that can
automatically merge CMA and MLS content

Contains details on the annual tracking study conducted
by Milward Brown, a leading market research firm, that
shows the CENTURY 21 brand as the Most Recognized
name in real estate

LMM is where an agent can make changes to their listings
as well as post open houses and update photos

The CENTURY 21 System creates branded and un-branded
videos for every listing with 6 or more photos we use your
first 18 photos loaded into the CREST EDG system along
with the creation of a YouTube video.

For Technical Support, please contact the Help Desk at 877.221.2765 Option #1 or via email at:
prompt troubleshooting and resolution. Help Desk representatives are available 24 hours a day Monday - Friday, and 7 a.m. - midnight (ET) on weekends.

210nline.com > Tool Library > PR Studio

210nline.com > Tool Library > “P” Preferred
Client Club

21 Online.com > Tool Library >
RealSatisfied/QSS

210nline.com > Homepage > C21 Toolkit
CMA

210nline.com > About CENTURY 21 > Brand
Matters > Most Recognized Brand link

210nline > Home Page > My Listings > CREST
EDG Listing Management

210nline > Home Page > My Listings > View
All Listings

so your issue can be formally logged for


mailto:C21support@realogy.com

